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Syllabus of NBU 2™ Semester
MDC paper: Tourism and Travel Management, Course Content: (Theoretical)
Unit: | — History and continuity of Tourism
Introduction to tourism and travel management — Early travel in India; travel in ancient time, Silk
route, Pilgrim Tourism, Travel for Trade and business, past educational tourism e.g. Nalanda &Taxila
University. Different concepts like- travel-traveller, tourism-tourist, excursionist, inter-regional and
intra-regional tourism, inbound and outbound tourism, domestic and international tourism.
Unit: Il — Various forms of Tourism in Modern Era
Concepts of different Forms of Tourism in the modern period — Educational tourism, Employment
tourism, Business tourism, sports tourism, Pilgrimage tourism, Cultural tourism, medical tourism,
Wellness tourism, Adventure tourism, Wildlife tourism, Nature tourism, Heritage tourism. Salient
features of tourism products.
Unit: I11- Key Stakeholders of Tourism and Travel Management
Need for tourism Organisations and travel management — State level organisation- Department of
Tourism, govt of West Bengal, WBTDC. National level organisation — Ministry of Tourism govt of
India, ITDC, DGCA & ASI, International level organisation- UNWTO, UFTAA, WTTC, IATA,
PATA, ICAO, Functions of travel agency, Travel formalities, legalities and regulations - Travel &
transport, hospitality management. 7P’s in tourism marketing. Role of Local Government in respect of
sustainable tourism infrastructural development, Scientific and feasible travel management planning,
Ease of tourism- role of Al, GPS and internet connectivity.
Unit: V- Impact of tourism
Economic impacts — income opportunity, livelihood promotion etc., Social and Cultural impacts-
tourist —host relationship, demonstration effect, cultural authenticity, Environmental & Political
impacts — environmental pollution and minimise its effects on destination, need for Eco-tourism and

sustainable tourism. Political disturbances and its impact on tourism. Strategies to overcome the

negative impacts of tourism.
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Unit-1: Early Travel in India

. Silk Route ((FTE#0):

g vl affry s1afe IR abiaes 3% TCF R T7 AfF6E J3f%e SqF Siaa sy
SHTISIAT 1% (A, Fo1fr) a3 NHTEEY w1Fe (il (Fs, HEA, 2 Tenm)
My FARIF T F@F ST e 271 Ifafdns sfay sffgaz@a Swen e a2
SN 138 BT S 3@ AOR0TR Ak 7w T|1 afefde 2@ a3 aeEeE
TR g, YoIfare wa, i, A 4T, 9 TRE, 391, S 5an 2enfs afiazd Fa1 30|
f1F G [Rfew Tauay afftzEms ety [fey mgfos eryEE [fawy zo, @@
zey, Frasen Fenftl 98 STHIY AN X5 S oot affmy spiwerE 95 8 AfeeE
SR MEy AMARE T 8 @A 37 FAT NFH6 Bl A w1y
AR AP &g P -2 {Fe giieT T $E| 93 Joe IA—
FARE Q5 AT AR T @ T6TF [0 SAfETe] o FE |

{ 3 }_ 1 4 N ]
il ¥ § L 3 ’
= : THE SILK ROAD ; ~ Wara
300 8.C. - A.D.100 X . Silk Ro2d route S ;
\ Other trade route 5 E
= > Trade route by sea g o e
il ia o Trading center s qy 5%
ed N O N s
Ci = el fan wod M )

Present.day
Afghanistan

Silk Route

i Pilgrim Tourism (ST2f3rer 7xfG):
BIIeIY ARITFT (YF2 ST “Ao@a A% Jhed 8F9Yf @Fw NG sPiEfvel a3

o7 fAfem =@ aef¥e 43T S 8ffe I=E@s 97 I=T (- (3@ 32 76T 8
SRATITH AT T35 FAT IF| ATC SO S TG oo o6 ST SHFI foaet-
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!, (e, 9 o, Tma
T Rl ST G FIEE
@M FA I A
(A STHOIET SN (7] ¥ofq |
a1, 9T FETIH, TARST (BT
@FUEAN, A3 JAEN; SOTeIE :
wqfse  FIN-IEEST,  Sg@d
gl AYF-FIF,; 972 Sod OO FE (3T FeVn 27 &faerd SrRAEma F1w
S[ATON e SIT RSN ooy 27|

Char Dham in Uttarakhand

1 Travel for Trade and Business (I5INT-ITF@NT ey K{G):

AEITHIE 9B (0T W A5 (qeTE Ao SAen Syl F1F el (wrafea sy
AN ST 7o | (R 5T (IS (0Ta IMARFAT TCFN (F1ST, T6 93 SE=
TSI (NPT TSR T FIIAT-JNET SRR FA0A | AT6T A2 AT (ISfera
IEFS! I AT el FIAC, STFS NI AT T[T [dF 66! oY T9ET N2TO,
AR FPEF TIRIES AT (ACTH SN TSP (TN M, oo (R Ty {097
A6 IAveN AN (Fe Ao 2T SURATTFT, FFs ToFTN TFeE@ Ny afmEy,
ST A2 RO T (CTF Y IS (FQRT 9 SHe FRNEET TRuSF sy

Indian Ocean

Ancient Trade and Travel Routes in India
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YT SO T AT, AT TG, wiper-gF afFmr a3 Sies Iy YT @l 1y a2
(T FARF Ty M- 92 TRFheF SIFHET f[Afw@a ($m &0/ Sqwe T
SR (TN, ST, BIGR, IS e SHSIN O T wizFer AR AAres
A& I0T T 9 (P TR JHE AT TSTold T T2 Y (FEfeeT |

iv. Past Educational Tourism (ITSIAFTE FrFRyEs T464):

®,

< Nalanda University (a1t fgfaw=m):

ReTE PIfAfts fodt| a2 RfIweg e Torie 89 Fo&T 74 Jfefde 1@, @&
Qe SRYER &FCH o= GG | Fer] e Qs =@ et JfeEwy, e
e, fofFs s, e, Frar 2en 3@ Frer v $a1 70| 98 FH (Fry sFedy

T SNsT AT (A T2 ¥t 932 AfSted] BFEE1T ST IaT FA0| TP T

Toraite JNafed F=l, AW TEma TS AFAT, N PERFeF TFT6d Te5m

EICIC B IN RS RIS R D R K R R IR I PR G ER K GIE ICRIERGIRE

(ToE QPE AN 92 Rmeaf =y 2@ 37|

Remains of Ancient Nalanda University
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% Taxila University (@ fgfawem):

oS gy fAegm asfe At a3 NG g afedm @fo Iene firg a1
S MNFI oafFe| 93 oS gfawyey freqd ¢ Teordie Ffefde 27 a3 I
IFeIwemd Mo b [{erg I3 frafRmeg) 92 e T 8 88 STETSTE JeE [{ew
e S F@EME | 93TE SIfere, & B, enfefRmr, @ wid, arodits, [, F,
fefRe s, fFrgzpe, 2BIeTEET, Jofawy, eIy, Wge oA Fevfug Nel Aoy R Frr
T FAT 1| 92 e P T (3@ oE fE 8 i gy e 3@

16 T2F ITCT SHATHIT Sely T 21 FA(® AM@H | A SIF6 TGT3 M, "N 93 §iF

2 037 Ao =39 (3@ 2977 2oF Rt Ak Afoema e a5 a1 IF| e
@G, i s1ersy e spAfafee fofd i e s o= eH e T61 FERE|
TSI THGIT TS FABG o AR T TOH MFdT AR ToFT T a2
farfamyerafe &t 2@ T3

Remains of Ancient Taxila University
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X/
°e

Different Concepts of Tourism and Travel Management

Travel (FF): TN (FF e 9F I (@ Ff5 2N Ja] FET 047 93 4@

FRFAE T 2 TN | @ (F g Fv@d Smen f&Gfeq FE9a APt TE (5

ST ST J77, FIN-FMFST T=fFe SR, FFyeras =, Tfesto Frae Fenvl

SurRd: (F1fze AFf6 FINTF TCAAE (@ Fely TR (F FAPTO 1T I/ FFF |
Traveller (FNIFTAY): IFS INAFIA 96 BfE AT 9FEF Tfea Tvay T v 7@y
I IR FEA| SRAT: T 9T T1F AFIR foqwa NwF 3fore oo
ToEF TSNS I FEH, ATH@ N AT BT AHIE FNIFET Uiz |

Tourism (s/Bd): TXCEF HFND THCEF T o, [F& @ TNIFEIET I THNIS
5N SIWE IS AR (¥F & A (FIR1S e JI¥F AR [Ewa Ir@a

SO T FEF| SWRIT: (TI-AGT (AF TF-TF 6T Jfedwd IIvg I a3

AEWET STET ISR SAGE A |

Tourist ((6F): “6F 2 aF J1 AFEF Tfed Ty T 7 7@ T2de A9 IPF

97, fAEWET SEET 9F 3T (AF AN 3 THod dE NS TAG g Sr@sfe as s
SRTRAFTA AT @ TXBF| SURAT Jfodng eFedT Oowad AT e (-

AT (A TH-TF TACEFT A (W T |
Excursionist: Excursionist 9% 0T ¥a@F SFTE! (e q7 IET 47 ST STNFI Tely

AR AT (A@F TG YA A5 (BT 3 397 SEN | A@ (@ = oaFaa

S G NS 936 GEa @ 2797 932 24 6 W& SF] 117 o9 I3
@ AT | STRATIF I I, AFS 334 ] 50 (mafael SIA@T FTFoIF MR
SR G ST (I FE FAT TXC el Bfer =71 FE |

Inter-regional Tourism (JF:-ALFTF TL6w): T (FF ACF aFH AP (AF AT
AFC APE AT AP0 (W7 (I A A6 (G0T YGT AF(6 FRWT (¥@F A5 956
MROCT I FEA, O 92 HI@H A @ A@:-Nfeid TGS o1 271 SuRder
eEeIY (affET =) (@ IR TACF AN A (IS (TN RIENI,
TT, olfe], S 33I™) - TF "o ATz FE|
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% Intra-regional Tourism (1F:-ALFTF Toed): TaF TOEI AN 9% @7 I=ET
716 T I AP AP AT JE ANTH AE ©NF 93 47T Lo owess-
Al Ao I SurRAer: AFCHIEE FTET TR TRAREIT RIS CHE =57
PEA|

< Inbound Tourism (JFHM 7HBa): T3F 976 (W7 IT A% AT B AT (7T (A
TCFME T2 IE, OV ONF AP FGA FeAT 2J| SURAT: OwRA  ART

REHAREH SRS F37eT|

< Outbound Tourism (XA =f6a): IR oEa =G I Howa 7o
TN, FIF ATH@ A6 (T T AT A6 (TCT I7T FEA | SR A
SR BISTTF AT ST I 2OET 33 |

< Domestic Tourism (TSI *HB): TN G AIFT, fAEwe, T[FINETF w7,
P o Fenf J FEE 748 (o R[Sy 6T SRS Txr FET o ©f
el *XCT AeT AfFfow| amE (TN A SIwmF ITIE, AAE, AFIRT aR
fAEme Feys FE 7o TWFF TN (T T FEF ©f ToIF AT TEFSIF (WCTF
TN SF TG FACTT T TN | SHET: SISF (T 6T FTRAF 71|

% International Tourism (JFHTFeF o) 92 ¥TEF A AT (T SO F
ST (IR 9 a3 0T 6T FES I 7 TS 37 @y el atafes
THIE SEIRTST SR AT FE| STRAT: BT AAIOI 2CHCH RIS

S|
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Practice Questions

1. Discuss the major forms of ancient travel in India. (5 or 10 marks )

2. Write down the role of ancient Taxila University and Nalanda University in
educational tourism. (5+5=10 marks)

3. Write down the importance of Silk Route in ancient travelling. (5 marks)

4. Define the following concepts of tourism: (2 marks each)

R/
A X4

Travel-Traveller

¢ Tourism-Tourist

s Excursionist

% Inter-regional Tourism
% Intra-regional Tourism
¢ Inbound Tourism

¢ Outbound Tourism

s Domestic Tourism
 International Tourism

5. Make a distinction between Inter-regional and Intra-regional Tourism; Inbound

and Outbound Tourism; Domestic and International Tourism. (2 Marks each)
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Unit: II- Various forms of Tourism in Modern Era

A. Concepts of Different Forms of Tourism in the Modern Period

1. Educational Tourism (PrEmyes =<oa)

PrgpEs “CT @ WYwd 9F
ORI EEC I R ) S B Y i
TN TR T T, Ffo, |
3 Tfemel SNE Ta ST [k
Fa© SRAY FE| A FeieE
foaniie cfiemas IRE 23T
Foo ARECT e a7 g &,

ST, 933 TSI M R AT IR IO 9% THCEI FT S 7 Tovsh

SfSeed M RIE T Jfa F771 92 oEF 77 FrHaT agd O, 7ol 8 7%

BIE F1S FAF Ao IS FE| ©Tmg & 7 Safe 56, TfeF 8 THNF [FF07F
S TG, 93 THHIOF IRE TRF ANECTE T AR 271 a7 31w Frera (5w ez 8

ST SEHE 2F; T 0Id RET A IF8 [FT9FT Fa0@ TR FE|

9% FrgTayeTss G AT s sRFOTSTe gy S STrThs 7555 S T1T;
(T AT STAted JETl, SHA, SHIA Jonfu fFafmEEsfie @[T (@ 37
Frp1RaT Frsees TA6E ST 57T FAEN | FON TF ©F6 (VF I2 FEFA AEEHT 8
BOETCTH 2110 ST, TIHTEG, ARG, (FA(ES, FANIIN, FEIAIT, (AT
Bonm frfRmIeTasiene T S St = FE |
ST FFrEe “RO@ Sae: SJadd ST APE FHeEs o FHima 7oy
R AFE AEe WEF X (R AFEE AFhod HA@T T I Afowe F1H]

TV BT IS A2 FE|
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FrgrEs fows SFIfIer:
i RTEF HES B I IE [ oIS Afewme] Jve FH@ M o1, [

PrETE [ ST G ST ¥ FA© E| AN FEepyes o a5
AFHNT TH 6@ TITNIER [FFISF Frate STy F@ @E FEdar sers
SORIRCERIBIRCE D CR oD EICl

ii.  afod (T [AEm o7 T@A® (o2 A6 FHIE ATT0TF FE (T |

iii.  aft PR IRET [ ST Q@RS 35w 93¥e] 3|

iv.  aft TvEeE FETasa oS SR tefd I 8 ™8 S I F2¥e] |

v.  aft Fifiee 7o em 81EF 1 FA19 TANFe] SIS (S|

vi.  aft Pt s Tsifas Ao nEs [T 56|

2. Business Tourism (VRS TH{5)

o

TINAF “ACT THCEF 9F O T (TN AT 9F F (3F I 3G TIAIP B,

SAEEAT, 8 NEAGT  SCT a9 FEA| ATHE FINAF TXCFAT T[IN-IfIEna SFfed
] 9 (9 (Y@ AT QT YT (M1
Jo@ Ffey I 0T FEF (T

M
it @
I
1
b

OE TINAF FHFN TRIFT A

ST STHI-AEATIEAS IR T2 BE |
I I e o e 0w, [
fFF STEIMT WA (@ (T FIAIF

ANIFAA] OIH FNCEF ST I (IR SACPO Qod SIS (I o 2= FE |
IS TG (FT (T SNANeF S TSI BN FTfF© F1aT A e e My
IS S TER M (TISETF A ASGN0F JMAETT 7 5™ 77 AT (PI3fea
TNFfoF THIE W @192 od OFe ARFTFOEN 9 {3 [T (g,
@, NGFY) AP SfsIe! FaEs sl FE, (T (RMG (32 93 @FHES i
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T FEET DA TIEE AP [ Sse@ s e @1 gyt T v
TINEAF T 1T RIS = O3S, qow, M7, IR, G706, ForFE, T@-
ST, BF, (B1F8, 93 THIEN (IS T=E@T AFRT 50T TINF T 73 N |
9% TG [ FNF A7 7 A S00 SEIRTT ST =TT FH |

FINEF THOET FAFAE (T FFFI6 SN ST FAT I, A0F & T S1H6 T

I SAMETC FT (T

o =T9fq (Exhibition/Event): FINAF NS ARIN&F TS @IS
STACT I FA© NG, (TN f&eT7a (@FOI-(FAF Sely Tl Faa M@ FA7
27| 9% At R 92 43R NSt @ 13 (T a0 Seeriat &= i
FAE TN ANGI O3TRe FEF AT AT FHAFIA fHfATTa (FAFOIT T
S0 29| 3STE TSI TITNF Ty AFHSF P F=TvI—F [ SR 55

FE ANE| SwRda: Art gallery, museum etc.

o JAATEAT T5F (Meetings): TINNF *ACEFT IF6 A0 FIAFN @ TITF
TR @O AESE, (T FINTF AT [{Ffeq T@ ey @@
MEE FIN TF© A@F SFFTA AEHAT 3 Ao T2 FE WMEFF| SuRda

financial seminar, board meetings for corporate groups etc.

e N@&EEA (Conference/Convention): NCIEE XA AT IGrIGE] R FT AT

AFIEF (MO A AFO 1 9FEg @R T9T 47 v & | [T SereEEs
TRF SIS @ "MEAN, d5e, M, GEe!, TN, STREE, A8 336, fSrofa
aR fﬁ*)"lﬁ,\?’ 3e%W| ©wREd: Asia Pacific Economic Co-operation (APEC),

Conference of the Parties (COP10) etc.

o MIWARAF I (Incentive Travel): MAVAREAF I HINIF FHEINCH

TR, Feyefae, 3 SFZ0 FAE ) AIO PAT 2T SuRda: awarding giving

ceremony or travel incentive to high performing employees.
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FTINAF ToEwa s (Meeting), 2a0796® (Incentive), SCHEa (Conference) 433
W@ (Exhibition) 3@ MICE %% 1 MICE Tourism 91618 [7fH{ts|

3. Sports Tourism (ST X6

T G 2 9% §FE@S RO 7w (R (I FHCEAT 973 (NF Ay I
T FEA AHETS (@ AoEOREs fFIT Iz FAF T AT B0

@S TR 9 ool AGEF I 93 ¥FEE Hoa [{fed mgfeq sfewer
T A3 FHAT FfS SfF AR A [

T @ TREE 8 TANFeE 5
FE 90 Gy TN FII91R FE | e
o1 ToT 957 W AT P T
INIFE AT I TT SOFTI el ! _‘
fage RE e FEI R BT |
“Ro@a TN sArSferg My asf
2 COEE ACIEE 127 (36 FoIT (NH G Aoig Je[2F | FoIe (S IR 93
O S¥T A6 FEF TRE (T R TITR 3N FA© Gl ARSI G G
AT ST SurRATSfer 2ot wferfsras (1T, %1 fgar, o @t (g1t 2enifal

FroT THoE@T 8FT:
FIOT 6T THAFIET AR 5B I SORF Il AN oF, TNEF 9T TRFfoF SHIA
B GNP T FE| fNE HIO] O [F% SF97f TOF ACNCAT FAT 7;

o ANAFSF TSTT: HIOT TACH 5T I ST 936 SEIAT FdfoF TS @

B THHE FOT (Fa wG18 EA-TFe T WA FAET (FHT WA
T, NEE NEIAR, AH9 AHFN, AR [F@EmT [ 2@ T (Fa (@
A TASE AFFPEN WO 27 I 90d swaafEm afafes Saxwa Tt
AT FARIE ST S FE|
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o Agfos fafasm: For s ta sasing agd mgfod Afoeel T 972 TH6w
SEEE TAE e 8 @ awrsmerd ST e FE@| a6 ey seemEa ey
TRFOF @RI 478 TR SO F2Fel FE|

. FSfaf fAfs:: 92 =@ Aoy @i ey asfae @ 48 Fe s
FITT REHE AT FEF T BF N N Aqofe tofd FE 8 IkFfed ey
SHAEAE SRS FE|

o AT MIFT: A@S O] @ NFMoF AAE@T TRIFP[AS I2 FHTI T61H 3
AEFTN RIS W I AT I, TP oM IHT, 3 FfeTNT THIE
S BT T390 FE|

4. Pilgrimage Tourism (SI=Ta 7x5)

SR Ao e ST AfFwAEE afFm oy 9 e steme wH{y
JASR a3 TR e I
SepEfTe FE| BIEE S AT (ST
PG IEY) = Savew v 4T
oA T IO qed 7 st
WWWW

FEAI A2 bF A4Sz Ihaw, H
FIEST, YA, 9T FOMITT AR A8 STA© NAEE @ AT T S| 3 b &N
RIT13 TEARG  FOW SIAEImE 1w yF Af¥m T @6 @@ e GIEINY
IRTIS BTA® T, FEIAL, (FURAN A, F@IWAT Awd 972 SfeNs =9 T
f2iTe S| a3 SIFH *Ao@R g oNfes S A SEN FAT 7,

o THTET RN SIYITaT F4T;

o FO®O] TFTT ], M HF1F F41, 9 T© T FT;

o SIS 9T SIS AT S FaT; 9%

o {3 4TT AGIAE T FAT AR TUIH FAT 2SN
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PRASHAD Scheme: 6 S5 2014-15 ST T15© SIFSE THAFSIE [FF1CT 76
“National Mission on Pilgrimage Rejuvenation and Spiritual Augmentation Drive

(PRASAD)” 51 @, IT PRASAD Scheme M fA6® | TAISIFIE 2059 E a3
(SNSBA A, I Y& PRASAD foe, ©1 s1f§9@e FE@ “National Mission on Pilgrimage
Rejuvenation and Spiritual Heritage Augmentation Drive (PRASHAD)” F1aT 27| a3 fFafG
¥TY e IfowenE Wm FAE TN T SFe SG oTESfE [FHEeT a3
HGFACH SIF IR fofqm FE|

5. Cultural Tourism (NTsFfe% TXB=)

T O TRFOP IEART Ty 3 T (NF TN I T FEH ©¥ ©f ARFhod
o AE1 AATO| W@ AT
Jod FET fAfexy srgfes @Ry
@ Moy dfenw wegfs,
O[], AWeN, WiAte, 38 FeiFel
E1C)) I ORI L G - I
Sfose] oS FAE TRA Ao T
FEA| B RHeT A FEwT
Remefie R T E: ]

o DOTAR T, IFOIF I, JNOIT, 93 TET;

o ETTOY (SRTRCT, fF27Te ©9e);

o 19, OTFF, ST, ST, SN, TS

o WHl® 93 o7 (NI, (TS, TINIF);

o A6 (@G, t9M%a, AGFIR);

o O AR VRS AT, I%g, ToT;
o RYSF FAFH (TN, AV ST, IAGTF AADT, ); 33
° Hﬁ?@%ﬁ,@%ﬂlm SO kel
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ST T "Tgfos 1o

ey REE Moy Ifed MFTw @@ IT I 4@ IT &feapd wgfed
T qGmlI 93 7T {ogg aee 2ferwy Tkgfes ffe W T@R @8fT (@91-
T @ IT THIEE AT FE| ©F© IFFT IFIML [(N© TRFfeF Ao
SRS ferama=T;

o STRF (VT (ASE);

o T FRISHI (STFAW);

o S TS (e (FFI);

o TSI (SBIAWM);

o SATHET (SIIHW);

o XM A (FATCH);

o ITW 3 AFE B2 (FTEB), 9%
o  WXFTIIN A4 (SIRTAG) TN

6. Medical Tourism (f6f&SHT 75H)

TN WEF (CTH TeRE  9F I
(A T A A AT T (N W
@eT fofFssTE oey TG @, od
oGS s a1 By s36a
a7 AfFfbe | sEafedE a3 fefFes
GRICC IR CETORG [O) ST | R
So®  IFF W AT SR

ST (ST (A IR ¥ T (Wil gye fBfFsw @ sfie otw
Faea BfFeTE oay| e sufesd RS Sxe (IS Sazae (wiafite a3
¥qE fofFss AAETR o 92 4A@ER THoE oRTIRT FEA| FOAWE YN 0T

oSS TH6E e aF6 TMen Sy FIFT AN A (T SHAT  IrHCIAT
8 fofFes wm Faw 4@ que FA1 3W YRET f[Afey " (@ IR e

16 |Page



fBfFesy, @1 oefy, @1 TP, 93 IErEmEE S 92 (90T S| 93 SN0

B2 RAF ST FCHT IO T Ifelze Fa71 27 FF 92 =70 0T
5T WA TFE SEFME AT 45 TORT AT (A0 M 30 (A 40 TR Ir “WoFmd
AFHT FE| (GAR REF APTANT [ENETE, 5G5S, fld, SFa™, HfFuEm, S99,
(PR, FTPTO], 932 TR SHEF TN ST BfHFT o Ful e FEd
gferg oy TR BfFs T Tta [{rw sdfimer 99w FEw;

o FANS, OFEFT I3 Tz BfFT (Fu offie Fige @EFFer Tl Ak
TEART SEARRe a3 AW N @FFerR e SHe  (wisfiE (e
NFT Joarg, 0@ BfFsT @ Fo IE@A IRE AT S

PEGA|

e fFolme, NPT @EFEel TeEdl 93 apfa] RER™T e FAT IAe
NEAT o fAmT (@ 3T @ T4{6F BfFTFE o e, emd o]

RFR (P SfoTeld THAN © W AN AROI3 (CTF R Afed T
(@F Mo AREFG o Afdfte eFF fBfFsT Ew Tae Af[{Ewr ame
BRI

o PoINE, BFST TF® @ ¥FHI TJRT AIGT F& @@ TFo A@H
aQyfas IFMfed T F4T 27|

7. Wellness Tourism (SPTFeT 75b4)

I TG 9F HREF (RIS Fo0 (FAE a1 FAfeq MRS, A& 37 Sremfsrs
fFIFNEE M TFY 97 T IEST S [Fogg [Jfed s/ a9 F@1 a3

THET TH W mdfaa FE6E BCE a1 {3 gT ®E IrEed SIFasaE @
A6IF FH1193 4O ACE FPA IS, SUHI, ST, HIH 972 AR (T 5T
R A AWR e W TTel AW AN qAE WA FET 2022 AEH
fRE St Rrgan sTrer TbEE (6 @ AF 40 TeR(TES (@ Sk
B (@ FONE STHel T TRes AFH AMed FAPF /T T SR (FAE
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IR THCEAT (TSR, ANET 97 ANy PoTsTe THOT (FPT AT STaT
Ao FEN| 9% TFel THCES SW(FT CED TFI©U NG SN FT 2;

CTTSTRSTAT: TSI
TAFIfFel AR FET afe
Tafe foar 8 f[(fes sm

g @ TEANS  IrH@

e @ (O A=GT8 afe

IHFE V@R (WS, 3T |

I FAe, NPFerd TN ‘T W, T Naaqie] AGNe  [ReNeIE
RSHTAT |

FFAISIT AL MRS 8 HANFONI SIH NG Setro s 95 f7ms 27
T AWETH| 92 YW EE TOEAT FNT THA T TR A A
FEA AR Ferd a6 SECHF T T[IREA FA @@ NE@ TR @A

AR FE |
AYEw: ST T ©ed 96 SEF fBfFT T@mfe I AT 5000 TEAS

@ aETed| IYEn Yo [(fey (eF9 AfSFE AT @RI A TF a3

A ST TAFGNES (BB F|

AF T IFREST 9F 49EE ATTREHT PEST @ ATEOR @A
Bfe o1 FE TG T AFCEN FA J AG@ O] APhed  AHECE
Oy el S MAE e e I
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8. Adventure Tourism (JsHT2HF THGa)

ATCOI RS I PATEF K6 277 76 Fga dga 9376 &7 (IS AT
9F A (Y@ oW AW Ao pIRE R SRTaReE S e FE|

eI TTRNE stwa ey BT o o g o =

=
5 -

@S (AT T A I
@ S FPAEA  Heli-Skiing,
aWE  Paragliding,  3f¥@CR }
White Water Rafting, S=rTe-
fq@Ea  FYET Scuba Diving,

fSNf$EE  Mountain - Biking,  A43% & & -4 ‘

@FAEE Windsurfing 2evifwl 93 Ro e afba@E g e sedt gt
@dte ST FAT TW, I Fod ARME TG (Hard Adventure Tourism) 3%
THAT GsTERTF A6 (Soft Adventure Tourism)| o 43 73 &F@T g 6o

e (GG (G S TS T

Ffoa gsuT2fiF *6a (Hard Adventure Tourism )

O pNRNE A JFE W@ Sew @ Az aft IR medI 9% 4FEd
W AF wFel a7 AfSwer TS W 92 §FEE SHEE SHE@EE AR
gFod AMO | AG@S (F@ YPFA3 TEIAT | IR HAEA BARKS  TAod

FAFET T TE®R 8T 3 e AERT, TF FRMAL, BT FRMA, &fF:, a3 IR
TRfe: Fenfvl

FHANT g TIF BT (Soft Adventure Tourism)

TN AR o {FE A gEArEeerd I Ak At I [Fumas a3
FRFASF @SR (T TRG FET AfFEIFe 21 93 ¥FEE TAoEE e
THeE AW 2F| I PEARME THET wFa a3 oA I fAAmas a3 A

o, o At IEE TAET 9T IR NRAF ARF 93 HIE THOE IR FE|
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FFfE:, PR, R@-pifRew, SRR, wRfE:, @eE vel, Few, s, gd
TRfe:, &, a@Efd, IR N 3o 9aa FIsas 92 ¥3@s ={eEmd

3G |
9. Wildlife Tourism (Ie¥=TH Ba)

ITWAA o AT 9F
3 (NF S I [{eEe

@A APhed  AR[EET AT

@ RFFe  AqFH TN
NN TAGHCE SECT IJT |
IEFI 92 HFER RbA
THETe  NFfed  ARERCE

@FH e ATFT  T¥JT _.“7:_“ Ere -

L i

TR (R SERFS AT (7] I, TG ASIEN, Tey TWE, WA

e, BeTEr Fonftl a@E IHNA @I 9R OF AIFT (W Il
TR 2@-RifEew, or A%ifE, e ERd 2eiie  SfFFisfite sz
FEI| AR HFEF TCT (FE TIF AW FNAENE SFEba WIH, NI

Tastdd FeRfv A FHYMo0e IR FAT 2J| INAA O AF6 IHed A
TS T SO WRHIE (I INAFEET T QG 9F @A adi|  (2fs, TE,
@ToT) P oo TET @FE e G [N RAFT 4TF AR TeT SwEA
@ FES IBAA (T S| SA© INAA SEET Ao Ty Sfe 7

o TTARGT &9 FAGRE 61T SW;
o TEAET TINEE TOIT SWa;
AN FITABT ST SW;
TFHAGCT IHITS ST TWTaT;
FACCT T TSI S
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o FNTAMCIE FAI TSI¥ OWeE; e
PO RS [ B ) ) 10 M) (G R ARG ETON

FAATN Ao 2feq™F TO19:

> PrET 8 NEoder: INAT ITHT 7 AAT FHET T TS TEode]
EIEEEIRT

> AffF T @9 g@T B, e %, 9 NEeT TReIPR %
ReNME FEE NI TFASENE NIF & A |

> WFHT  FETHAT:  IHAA RIFEF & ey affF  somwan @6

MNFoF AQAPTI JaFald, JEHe T qF, 97 N I3 Jenw
A S SET TTF O QT AT FE|

FHATN THCET @Fe3I™F To1:

> FAEA T IWAANEE 87 foaf s e o [{ET sor’ @ A
T JANS, TGS PAIST T ©lud Fol4d AGAE ARG e
TE, fFéime, ome THFIE AETET e E, IR geime, SEET
Fq 3 fRfed Sidfes fFIPeE S oud JRPFIE $ie x© =E|

> WEI-FIOATI W:=®T®  (Human-Wildlife Conflict): Feenal so@a a6
Moy Yl F 2 TFI-IAN mEE| W@ THCIEE W TDAANT

RHEE HE A@F (Aedbd o7 A IF| (TG IET  FIN(o,

TR SIS0, I AR THCFH SF6T SN ATJF g3 W© A
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10. Nature Tourism (IFFS 6=)

Pfe TACT NFfoF T AP TFAT I, T NFfoF AA@T RIFCEF T
M (R I@E SEET TAGE IO IfoFfodn a@F 92 H7@ Tod @
F0 9RFE TFfeF AEAECTE IFACE S fofs F@ MG 8P| 93 AFH (7
T FA® TS T AFfeF (N (TN TP, (F [Pd, JF AW,
FAGH, Ief, e, OTFe, SR, 8, FRNHE, qal Jefm AT 92 APfeP
AAECT /AP A AT (o1, MY, FoTes Fenft) SIaE

ggfe e 8 TN Ao |
Ot TR TR R |
HAWE  FEPCT SRR HEA
@ TR @, HeE,
SSEGdR, R, RER,  Wm
¥El, AR R AfEwfd Fenl
elFed RATe 9o Ao ™y
S 2 AT ATAT T (FALP), FARE DT AF (TIANS), MFO R
(APeeaDT), 9 SEIS  (SFENIE) Fenvl

Fsfofe SHA@d qfEehie 92 IFfe THo@Ed AFh oaes F ICN AR T-RifFoN
RIERE:EICIGIR AN LI CEEGH

> 9% Yo T[IE THETS TPfed TG @F FIFfo FE o
> aft INAEA TFHT 8 AFET RIAFEF o [FOT FHFAL

> aWE AEER CF AFed AMHAET ¢ IFod WIAFEF OFF @ IFW

ST FA TF;

> aft AERET REFHEF Moams qiFel 9bE FE; a7k
> aft TCFEE T AFET AT ITAA@ TE Sfesel AT W@ Tw

oI a3 Seovel Ja IFE|
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11. Heritage Tourism (Pfezraa 7o)

cEts PfEes a1 Pfezre
@ SRTRIFET AT
@ PfomarEt T+, Terdar afla |
ey =, AfeTAR gfow,
S, 932 R@E 8 fAfew
gselfesd  wfifs @@ Tpe
oI Pforwy TS Foe
FEA R HEEF A FE
Tr3fes MfonmE TH 9w MNPhes ANENE AE@ MG Tde @I 97 HF@S
T TREA THETS (CF FeWE F AF (7T @@ A (0T PFeTIR

NS AT FEA| W ICTRGE (N AGEAR @O IS ST
FIS@RGE  (United Nations Educational Scientific and Cultural Organization: UNESCO)
APE, ©EE M6 426 7 Mo =9 f@ml 93 39 Sfg Wy 34
TRFfeF, oo AFod 93] A6 (FIPISTH] Tl Tww) T FFfea|

UNESCO -a1aT fi3® ST WL e sngfos st sasf faws:

SN BT, SERATH

ToQ 37, TG

EET 37, ARG
OISHRE, SeFATT

@S S wfE, sfe
e @ea, 55

Ped BeE 8 FeErew, fufd

vV ¥V V¥V VvV ¥V VY V V V

T @A INEH, e
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UNESCO -713T fig® ©13(e7 NTeib AFfes Pfemranat e sf fams;

> SRS STSIy SWIW, APGHISST

> SIS SFeNE ((FAF, SNy, FATF, (TR, FRAE 32 STAG)
> J] (Mt a3 Valley of Flowers National Parks, [CRE|EIN]

> WA FWAA REFT ASIE, AN

> (6 R AT N, R A
> (PSS ST SWH, S
> PN SO TSI, ST
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B. Salient Features of Tourism Products

1. Tourism Products and their Classification:

TG A 7T (N2 NS A5 7 FHod A[{EI @S AT I IeF TNy FIv0
2y WHETS TICFGA INT AfSWO(F ATvuFd 932 SO FAE | 6w
MNF TURFT 3fer =2

@md A fFenh
T 93z [T
fafed §F s

TFhed SIEE
rofoam, Pfemadt =9 Jenf

R A TR aFhe IAGTA fEfifie EHh e oIt FAT I3

i  gFfs fefes afRa 9a1: amn 33fe ave
T Sfef TIRF FE IO Fely Ao Ty
(of F41 2F| TURAT: ARG, A4, 2w, TAGH
A2 PG ReNIW AN HFfeS AHEeT IafTe
GRIC RS

i.  WYRP[E LT AT 9% HAH TG 7 fer
AEFF TET tofd| SurRAd: Pferfvs amm,
o9, JeTE, @G Fenf™]

ii.  PrEEEeE Ao Aay fEaEe e B
S NFhoF 972 F[IPIE o &R Sforef

TAR| TSURITIHT I TF, MTHCEH @

\
W
-

ACOPT RIS 557 T T ©F (T AT
S8 (onfa 93 GfFoe fFaras A site
FAF T gFfo g A OF ST 2(©

271
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iv. T3 731 fefasF aod 7qy: TRo-fofes
ST TSR HfreTE 57 Mg T Al B
SRGA ST S50 | SUiRAT: Teeils,
ez = Tenv|

v. Ire® fefes af6a sy sftsma aTZF‘a‘ !

T AT F97 27| ﬁwmﬁm

exsre I ABYTF AFfeT @ Ml
SURFITRT JAI T SR IREM,
SuFat, AfYF, 932 fAET &be [FAe FEEET 9776 2o fofed Ao Hera

CXEGRI

2. Salient Features of Tourism Products:

o Intangibility: G ey (FIFFSTT (F@ AAT FFfod T FFT A6 =1 Fa1 IIA
IR Tefed FH© W @ FAEET CNHHE = F NIAT ©F (F]9 5
@SS TR F[ed FAT 27|

e Inseparability: G ey AfITws
Pfed T FRT A& G ST

Intangibility
(A ™l FET T AT (T
fRe@E oWy eeEr Sed

Perishability

odeY Isfae PR S5 Salient
Features of

= Tourism

qqed FA© AE FE RAFRE Products

Y @ arte sfEET

e Heterogeneity: G TN el
6 @Y oz femydten
STEIMT (VAT (5T, aF3 6o
Med S e oM@ 9T fon afewe [Rfew Swafd s@ml @@ a5
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Heterogeneity Inseparability




3 foa ey 97|

e Perishability: sEaTe] G MNT AHed IF6 @A ITE@ oF TJoTHT
T SR OIfFe NEFA vondR fofd sfow Ty 8 MfEFFAT (o FE©
NE F&F a @y afFdeneE 77 fofd 9@ (2 S6d T (@ FF©

T(EAN; FIET ATHE@ A TN TAWH 972 TIZF 9F2 AN T |

e Ownership: TGa MNT TIFT THOF@I (F1F ANAFAT AT T FIFT @ O] "o

Ty 972 AfFFA BF SN (FIaNE Y T FES [FF  N[ARE] A
SURATTRT A IF, 936 RGEE FH [ FA E I GG (FIAa
FEF U P MET & ©F NEF @ MET 4q7

Source: https://egyankosh.ac.in/
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Practice Questions

1. Discuss the various forms of tourism in the modern period. (10 marks)
2. What do you mean by tourism product? Write down the salient features of
tourism products. (2+8=10 marks)
3. Define each form of tourism in the modern era: (2 marks each)
% Educational Tourism
% Business Tourism
% Sports Tourism
% Pilgrimage Tourism
% Cultural Tourism
% Medical Tourism
% Nature Tourism
% Wildlife Tourism
%+ Heritage Tourism
% MICE tourism
% Eco-Tourism

4. Make a classification of tourism products with suitable examples. (5 marks)
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Unit: II1: Stakeholders of Tourism and Travel Management

A. State Level Organisation

Department of Tourism (Government of West Bengal)

1. Department of Tourism (Government of West Bengal)

I59a5r Ted fRersr T RIS AR TAFIEd O9RNE  FAFe  AFh6 I
FFANEH F] FTe ACPCHIGT o Fgg aF 93 THIEF oo WFfow| 93 oo
o TfFe [feq AFET ToF R THEE SFIEF SR afde w3
o fTenst WBTDCL I 95f6 RSfe T@® I Sfie Sl S0y e fAfew
@ A TN (U FA®R, (T ANz AT HE oA e
TS SIS ST e FAT F| AFENICE A3 Tod Rl (@ FEH6 SO
N N =T &§ WBTDCL-I99 %o f(feq T T@« g =@Ee au=
FE AT AP [RoW T 9 TR 9 Sfe @ gefisn (31 f[Reg|
Ao RGN O3NF), TG, (N (1), IS B3N Renifd sy fafod =M
MHE TFeF THET ToF F@I a2 [T SFINRG, NART 9T, TP
fifSEr, @fSs a3 fofem armenf SIfSs-foogae Tmfeq e fEfotE Sofife

RIS

2. Mission of West Bengal Tourism Department (63357 TX6a faeTisIa «15%y):
AENTT BIeN e TiFlod 8 Ifesoend &bamd T AFENIEE o
fAeE %7 FENE SN (SIENfed  HfEE@T a7 eA-wFe  [fey wom
TPfEE TEE R AR e TfFe [fq@em ge@ Fa11 a2 fJeeh a3
e Tafete TGT FEd @O IAIFPIT TG (ST S TN JEwT 92—
SR TaFa 5o a3 Jfew oiRw, (i, 8 ofy@s s swesye  sifEE
SRS O AR© AT AEET SiFAI@EF Ao SII A9 [ |
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3. Vision of West Bengal Tourism Department (65331 76 e fIeTtsa yfite):
AN APMeF 8 TRFNeF T oy 9316 180 IF CMFelE o g TR &
Y/ TRIHSE NFTeT [T F© 93 TMafie FEET TS TFET| @

I AT 7/ SAE ANEFE (W3TT W (I3feT oz

. T3fs fefew 1o

PG TP RG] (MCTH AW (@S AFhed T SAshe %7 Fa1 IF| 93
FmSferg W&y Fg AqW T TEA@ (IS JUAIE WAETS Ivgl 3 I-TI57 A%,
WS- FIfersT A FZFTH ey oI, T SIS 51 A0 3 I o, e
TMEE aNF1, 9 FHETF [T 5796 2enfvl 9% agfes Fom af S1wa @ftasy ciea
Ty 9% TN Iy TN R RO Afe@fsroras SjfRaT (qF| of e a2 NFfes
T S & 4w M SE SHe FE (O AHFI 5o, I1F A NFE STa3a
G, FCHT RS, N5 3 TAFAT 6o, 7@ 6o, I 9T TE6 RIFowT a3 J4T
GRICC RNl

i.  Sgfew Tfoa
G5 SIAted 9P Mo TrFfes T | AFeaaeia 2 TRFfod T @ @
R (@ IAF3 (OEAETSNT AT T 8T 78917 IMe AW o Fraw a36
G (ST (W3 IF| TRFfoF “ROE (ST SIS NEy T@® G 938 T3HF
o, Pfexrsa FH6e, 7 8 FRg 0w, FRATTA 76, Teifoa 76, 933 A ©
SITTS S TG ey

iii.  4¥T o
TIRG O HT SAMATET S JAHS | IS (TIHT e s5iT sy 16, Foverd
I35 ST FTHT T W@ | 93 HHF TACE APCHIGT A SPweef ATTHIAT =T FAT
T T 4 T T TH6 M SIS FAE |
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iv. SIS Tod
TONF T MO Toa g afo@Brenf s yFE o HHHIe Ay (e
T TN IS 8FY VT FA© 7@ FSENE AP AGqF 9F T (FF A

A T FE| PEIES THOE AR PR, S pifEee, 9wy 3 &
e pifEew, (S faew, @@ Bifasw, Re@ pifasw, o=nbs RyfEsw, Cor
Do, a3 Sy TG Foy SHge AHE|

4. fFcaas fod e Swsfe T s swxy Iwsfd @ Fifersk, &,
SRR, wief, QIAS, MRfaed, JFfeE, [P a3 Fadrel Fevl

5. Fcaam Toa fRenem swsfe 5y sfta s xd FRA (SewARST), Ao
(F9RRq), A (W), Sfefim e (fffaram), a3 wEfRe
(@) Royful

Source: West Bengal Tourism Department (wbtourism.gov.in)

West Bengal Tourism Development Corporation Limited
(WBTDCL)

1. West Bengal Tourism Development Corporation Limited (WBTDCL) e 435 q15%
TIFI 3T [ APeHIesT 5w f[Fensd Jesfe (W@ TET I0F FE| 93 I
1974 ST 29 af3e, Companies Act, 1956 97 T1H1 989 & $41 1@ e |

2. aft =651 46 RensF smse a3 3P N7 IF [T ST 2T APCHIE
TEEF [TEFPT a3 I61F TOIET 9% e 93 e eI [{few s1ed @
@G, T8, (SF6 TN, CGMGA, (FREG @NMg [F7 FER 9} f[qfeq
IAFANT T MEFEF NAHE 92 =T 67 3fFE @ FaET FE@ Qe

3. WBTDCL %307 9sfe (WHIF 492 J@dfed oo ToFma ol olF NIF 33

THe] NAIAR FA© A7 A g, e, Pfexy a3 spfer afewme! T6@ oImd

AT FFT FH© AoFfOoTT|
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4. IS APCHIGE S 39 oF (T SIS TG AT ST Tely 9% ST T 97
RIGT TN MR (IS N S o 5@ 8 = Ff, g,
Afrafs, a3z SToEe 2oyl

5. FeTIoE ST I “Rea Fraw IEs SafEy FE (SFTE S 92 53] AEF AFFAT
FEe M FF TEs sl

6. 9% S G ATFFAF PN MRS STevren Sesyel A BF ATHI Fae FE
MF (AN 24 T6] (SANE6H 97 T[T, ATFIFGTE (2], 9F T (A& AT

@ SEE [TE, TG A 97 TTE, IFLEEEGT B, FABEH  FOE
TTE, EEE! 9T FEAET IS 2051w

7. WBTDC-17 I *F6qao@ S Rbd J[IIEE WTefd  JNTa 7o
FSAT® ( Tourism Circuits) ST F91 3 TS T1F AT GRE awenean Fa1

*eT;
TS o IS ST T (FH CUIEE L
Himalayan Circuit . . . . . S
AT o wIfifer, Fiferer, ST, | Hill Top Tourism Property Earlier Hill
( ; RIGRI Top Tourist Lodge: Kalimpong
TS4T) - '
Wildlife Circuit
(@R B SETATAGT, J7O, SeNESRE, | Moorti Tourism Property Earlier Murti
@‘ﬁ) ST, BB, Tourist Lodge: Murti

Heritage Circuit
( 5%5% qefee | Tk RIS, (A7, Shantobitan Tourism Property Earlier

TS ﬁﬁ’ﬁ C)BICE B Shantiniketan Tourist Lodge: Bolpur
Riverine Circuit ) )
([FEraT Ry || O IR, AR, Sabujdweep Tourism Property,

& GRIG] Balagarh

Metro Circuit

TCET AP BT | ayas(, o, s | Udavachal Tourism Property Earlier
( TET A ’ Udayachal Tourist Lodge: Salt Lake
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Town Circuit

(TRATST oo oI, ARG, Bhorer Alo Tourism Property:
. TS SISO [T, FTI5TH Gazoldoba

Beach Circuit ) _

(TFe 1o e, e, smrsTsTE Gangasagar Tourism Property:
T\ﬁ) Gangasagar

Source: West Bengal Tourism Development Corporation Limited, 2024

1.
Himalayan
Circuit
7. Beach
Circuit

WBTDC
Tourism

Ll 3.Heritage
Circuit

4. Riverine
Circuit
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Beach Circuit, Digha Riverine Circuit, Maithon Dam

Heritage Circuit, Bishnupur Metro Circuit, Salt Lake

. N . 3.
PRI ot 2t

Town Circuit, Gazoldoba
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Organization

1. Ministry
of Tourism
Governme

nt of India
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B. National Level Tourism and Travel Organisations

Full Name

Functions

Ministry of Tourism, ®1F® SIFNET T FHFTe IF6
@G Aod NI A AT (0T TG T 3
SETES ey TSI Afo 3 FYC Foq FE@| A3 TG
V@A AP FEIS 7766 =@ 35S I (bR,
SIRIM, Fedrel, TR, 93 JI-afe a2 776 ==
RTIS (TGN AGT TI@T Ay FHEISFT @y,
JQFFA™, (I[P, QIIS, (ST, JAIGIT™, 2%, 2E9TH
FoNv RE SEfEel a9 won fRfey [Fsew a3
IS Twied T (FAF W A6 (V& BF
OCE ICEREE AN N [T IR oo
3% AFFAT W s/ o Afsfafig @ a2
Ny @R Aoy STy FAYH =" Y
Y T TfFe TIFPIEe SFI@ (=
afed)) RO fET Tea @1 a=Ie18 9% NFefery
fAfed TREMeF AT NFO, (TF Phoand

TS TRAHET Tely A FHG T2 FH |

ACT FFF 2014-15 W(T T W FF b6 IR
TE WEE e it Bt WiResfE e
SHIEH AR 6R| AR (THTIE, O @ SN
76 6 79 S F4T TR

T TIF 2014-15 T (0 TFe @R
NfaF AT 6% “National Mission on Pilgrimage

Rejuvenation and Spiritual Augmentation Drive



2. ITDC

3. DGCA
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India Tourism
Development
Corporation

Directorate
General of

Civil Aviation

(PRASAD)” ®IF] @&, 3IT PRASAD Scheme @G
Afafee | 92l «Fiy Tt afewer® a F97
oW YT ©Fe O orIESfR RT3

HGFACH ST 72 fofqm FE|

1966 ST afefde, ST e  (Soe=mEs
FCMETT (ITDC) ©F s (@ “6d  Ja@T
TN F AT @ FHFe 936 FIPNF 57
IVEG e, Zew aTFE 8FE Wy SRE
e, (RIGA fasfer, Bfaesr ¥ afedn, @&hEs
fosfrer 3o TS (F@ SFEPS ST T FE|
2 ST (O GEE TIPS SAIET NI
M 3, TG, 9 IAfeRFS- T FS ATy
SPyd AHAEA 3T TN I IO FCETA
SR ST TN AP RS 6 T RIGT 38
FEE] AREEE FEI RGN S @Fw
TIPS STI@ [FCFSIF IfoFfodm|

Directorate General of Civil Aviation (DGCA), ®1S(®S

o o

(AN []AN] be1lb(e1] Ir;‘{%ﬂq? w37 aft eraed

(TS T ATz FF@ N Y@ 90 A
T (MO TORE (INHEF [T SNEER Y,
foareer, 9 wHel weifde  FEESfT  yweE
SuARF FE| DGCA-1F TvF "%ed FFfiEe Ja3e,
IE onferd FRET SfF JHR, FaFTel, (GAR, 933
FABIETR T2 F@A®R| DGCA -97 F ) 7 935(6 Y

farreT ewEfsd [IFFT NN 9 Towd@  [@arm,



4. ASI

Archaeological

Ao, AR T [N A{EI W FA7I

1861 ST AT TgesAdv AEINIIT I T

Survey of India | yts5 Archaeological Survey of India (ASI) a%f%

IR RB R R R RICIQERIE SRR IGI TR RE RO
fAfed Jhovg o Pfozy fArfasfi =@ o3

Iog 4@ FHAEF T 9F2 NFTHT FE AN®| 932

3 GeE Pfenwy I ST RIFHEF  are,

fo3fiie TRelNd TN 932 A AREEAAR  TEIE
aRelNd STEIFME T3HRS FE| TGN, AS| (CTH
o1 3656-6 ATC Ffeve@ sweiy PfoRy BE (T
FECR I & Afug, sidw, TG, [0 @ 8F
FE AW, G, FT 9] ST FeNw AW Pfey
AIEE ARl ASI-AF SIRHTE ©Fed  [ATe
TR MFfeF @Fw Sf ze TRIAITIR, 1501
A% 3ETET, TP, FPEa, Bromsrs, FEATS, Fase,

A2 Hrod MifE Tenful

Source: Ministry of Tourism Annual Report, 2022-2023; DGCA Organisation Manual, 2021; Archaeological

Survey of India.
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C. International Level Tourism and Tarvel Organization

Organization

Full Name

Functions

UNWTO

United Nations
World Tourism

Organization

UNWTO difsmi®d oifir A a9 a9
a3 I gEdt wideTy, (e, am
FAEATONT SRS od T[IFE I61F FEI a3
g Ao IF WE WF C@d W™
w3fFe| UNWTO faroe =3fC R3@s OF 8%y
FAETPT FE (IBFT =: Competitiveness a1 fIfed
(MOTR A& AT gfe@Ifren e Af{ET SIS
(G, Sustainability S8 SHECE SIFTRG IoF
@ 3feMa T Cq T[99 Sx3q F41, Poverty
reduction I} e wiffwerm TlE F@=
TEGAT FY(C =T FAT, Capacity building 1213
@8 foey Fom J[ITREE "ol g} F4,
Partnerships =118 fAfes (M0TR W&y P a3k
;wfde TS (O, and Mainstreaming /13
THET [NE T (@@ ARNF THIA (T
AE HE@ TSI R OWIF YA dHY R
ToEa f[Afeq oftafes, e, a3z TRghes
frrafrg  3feames  Tem wHEF  FAT AR
@feqms Ford 8fF I @ I TSN
(2024) oifesma g WG w57 M6 1606
sty (9, 6 6 SRETT ST, 2 6 o@w S, a3z 500-

7 @1 afige T T@®|
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UFTAA

United Federation
of Travel Agents
Associations

United Federation of Travel Agents Associations

(UFTAA)-ET@T A0 9} P SPTEGAGE  aF6
Sife I fgandt fAfew s fta sfamar awnes
PN A T T FHOE SITIRe FE|
At RerE 399 9 Wod RIASFT F&y - Tefres
936 JRS S 1966 SN, af6 IS @ 6 JRS
frg ST (FIAV 93 UOTAA) aFIGF AT AT
2 sife afefde @i Toame 92 sffes 120
f6 swsy (qeT =¥ 30,000 foa8 @ Eee awfE
FA® (IS {oga f[{fed o = oa i@ awe
FE|

WTTC

World Travel and

Tourism Council

BT FNST IS RIS FISH g-46d I3
T S-S SFEE i Sfe e
afeFfedm| WTTC 1990 T =fsfde =3 31 f[¥few
0T NP 8 FE ARG NeF I T IS
3@ fran® FraEs R 3@ 8 ARdied
FMT T[TTIE AFS Pze | WTTC-99 5uq
wHed SN TS odrse| a6 I a7 oo
er o e SHIEE F6F FEI WTTC
e Faw [(om s@er 323 fg Ro@
TEEE FE I FONE [TIOLS M 255 Ffermey

FIRIAGET B @R 9= 9 Ter¥ fHFF
Sy 979 FE|
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IATA

International Air
Transport

Association

BDENEE AFE FHCG SeNETE (IATA)
g e g STaves sFgYf oiiFT T FE, I
Fome Rt fGarm, JFe, 9 v [ee
HERT T Afepfodml At R aFEaTRIgfE
Sy Fifrey e, I 91F 320-6 IR J1 f[{egF
(NG R e a 83% SR Aoy FE| IATA
Ao eremE JRYE ooy famwrem,  faeaws,

AFe, 3R Teowd [N A[EHIT g T
AS:-ATFTRY SRAMTOF I IR NE F&
FE|  1945-d, 19CT A fFSIF TSET IATA
afefde @A IATA afodE 37 (6 316 @
(@ 57 & 505 foef, IO @R’ o R8E
AR ToF AP (@ | FE IoN& (2024), [T
gfefe areT 1206 (77 (3@ 99 T 320 I NS
TAR|

PATA

Pacific Asia Travel

Association

1951 ST e, s R S SN
(PATA) af6 I 53] T afF3T N SIPET I3l
a3 Hoa Fras Wik [{FEeE o a6 a3y
@FFR TKHSFE WIF F@I A7 WF 5g
VRHMSH IRFE SFM3e| 98 SWCNNT ol

T RISFE e e,  omy e

SIEF, AT AFHANS (OFod NIITR I, 1T NS
F@® 956 G W31, 250 amSfos fFe S5y
93 faeEE™g, 1086 JfeTer s, 726 ey

FFEOT 972 o o a9 g T3 @S aff=- 1"

MRHEE o T2 [{eR ey o =fe@ |
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ICAO

International Civil
Aviation
Organization

1947 e afefde, FoEwrEE Nied afsre
FSAREHE (ICAO) T AF6 SNfowET M3 [N
1936 (WTF AFAM RAMrel FH© 932 O
TS ST T Ol AT 7 BT FF Ao
TR¥el FEI 3 KA fAFrm, FEFe AR w%
AFANeP [T Zera e a3 S BiF
TS 3@, I ROER [FFPT 932 Jad o TRz
TRIAF TTH W FATCIH AJ AIFS | A=GT3
TRFP, I, SFE, o, GiEE 56, TrREmE
AR TECT 97 aPfd 3 TP ABHSfer
FA®| ICAO-A7 B8 2 g3yl @uiEs e
BeT6 AT FEfoAIe 395 o6 F4T| ICAO-A7 T
ey R (A RE SRET w47

Source: UN Tourism (unwto.org);

WTTC (https://wttc.org/); IATA (https://www.iata.org/); PATA

(https://lwww.pata.org/); ICAO (https://www.icao.int/Pages/default.aspx).
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Sl 7P’s in
no. Tourism
1 Product
2 Price
3 Place
4 Promotion
5 People
6 Process
7 Physical
Evidence
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7P’s in Tourism Marketing

Description

Product includes the services offered to travellers.
(Product (e FHIFIAWH (MIAT FAHEFAME (FATR)
Example: transportation, accommodation, etc. services

Price includes the amount of money charged for tourism products and
services.

(Price xeT =B 5y AR ATEIE S ¥q6 FAT AT AFHT)
Example: Rs. 25,000 charged for 1 person 4 days tour in Kashmir.

It includes the channels through which tourism products and services
are distributed.

(Place (1% 133 WS @G FE T AT T 57el5 33
ANEIST " ACF fToa Fa127)

Example: travel agencies, tour operators, hotels, etc.

Promotion includes the marketing strategies to attract tourists.
(Promotion JT F6E T CIWA AFPT FAF Ty WoIplF©
fsfersy (Y1)

Example: sales promotions, tour packages, etc.

People include human who participate in tourism including both
customers and employees.

(People @ 6F A “Wba ANEFI WEFE ToF CIfF
@ (@R)
Example: traveller, tourist, tour operators, etc.

Process includes the systems and procedures to deliver tourism
products and services.

(Process 3ete 3% SCON 932 T&fe(F (@RI TF TR =G
oy 972 AREFAM0 TTITR F4T 27)

Example: hotel booking, ticket booking, etc.

It includes the environment and space where the service occurs.
(Physical Evidence SfEET 433 FN(F IWGE IE T G
A =)

Example: physical environments, resorts, etc.




" T

N

Product

7P’s m\ —
Tourism |
Marketing /

People

Physical \ \
evidence , | Process |

Ease of Tourism: Role of Al, GPS, and Internet Connectivity

Al
(Artificial Intelligence)

Artificial Intelligence (Al) 31 Ffas Jfawal 2 SF®
MET YT e T OIATER AT @
Ao Jf@qal 9T T TAHNET AT AP
FA© WHI FEI Al IS I, @FEET A{ETT,
Ao SFHT ROTd Ty TACHCH TowewaNe ST
I SIFdT TwE FEI Al BIfffe BN6I63f “o@d
T P Aoy T R RS
SRSl T PE, (ING @FH TF Tod (W37,
U Fa1, SO T AF© T R TTFTA FT
Roniwl aft ST SeEm FAE I WY language

barriers YE FAC@ WA W JT A SRS FNT
F@F T GF@E communication TT5ed FE|

GPS

(AT Ao SEGa a1 &A% (GPS) 2 SGNR6
23z fafsifes: feerReE 936 @68 I7 AT T
IFF I fAHF Fa0 1770 | A6 /AN
AR 3 OF I3 [F&E T2¥el @1 a6
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(Global Positioning System) | o1 SB& @i sud @ aR fA@ET 5Rs
@feurTad e =eE Foaf Ffga 3@ aft
ST ST TN [, SR S[EE, ew

FEI

Internet connectivity a1 3GIREEG SRETST G SET,
FRIPIR TG BN, ITITE ST, A7 7
Internet Connectivity | 3e0f1 5@ S ©% u  FEI A=l afe
TR BTRS (JISTIEST T3 FECT Y& AN |

Internet Connectivity
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Practice Questions

1. Briefly discuss the role of State level organizations in tourism and travelling. 10
2. Briefly discuss the role of National level organizations in tourism and travelling. 10
3. Briefly discuss the role of International level organizations in tourism and
travelling. 10
4. Write the fulform of the following tourism and travel organizations:
% WBTDC
s ITDC
» DGCA
% ASI
% UNWTO
% UFTAA
% WTTC
* IATA
% PATA
% ICAO
5. What do you mean by 7P’s in tourism marketing? Explain each. 3+7=10
6. What are the roles of Al, GPS and internet connectivity in tourism and travelling?

10
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Unit 4: Impacts of Tourism

Economic Impacts of Tourism

Positive Impacts:

i.  Generating Income and Employment: ®Tate X6a g a1¥ 8 w3 513, wifdmg
fAees, a3 e a9 TaEa a3 AfoTT ReE sFwd gfie Ma F&|

ot oo SeHte 6.77% a3
OE® (b IAIET 8.78%

STU I | TOAE ©F@F T 20

fSiferaer s G P FHAES
STETST (T

ii. Source of Foreign Exchange
Earnings: “a @ w&©

EERE @l TS aF6 S
&3 At eE ofEfes

SIANCTE ST I TeF (B |

ABHGF o (AF ©Fed AT
2021 S 8.7 fafeme MfFT oena
(U@ 2022 ST 16.92 f{fermer Temag
SHe @@

iii.  Preservation of National Heritage
and Environment: sG55

AP PORNF I RAGS T30
Re@ @ FE a9} 2

oy T SFE TTFT FI©

SRS (|
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Vi.

Vii.

viii.

Developing Infrastructure: s&Ge
g Feoms AR TE™SE @F

{9 939 I OFI,
Tod FOIAN 3 (FN  foysfie,
S AR AP TR, TIET - 3
afed], FoEw afedT enft qrEe @Wﬂfﬁ? AT ST |

Promoting Peace and Stability: X6+ 17 S1ate9 FteT SHITAT (WCT FHFI, AT
S8, 932 ST @t e e 8 e Tor SHe Fa0e SR F(F|

The Multiplier Effect: sfGa 37 T1FT T35 YT 2717 a¥difed fAfed e w=y

U TSI T SN IS (IS I |

Regional Development: (W78 R =101 Siefse ar%pe Sfef =G Fiaa ar&T [Rewe1
T1F® | A@ R AP TH (@foF (N 932 TRFMeF NFHT Sfeq 4o
g T9F FE R AFEH  ALTFROITe THIN, WHET Aq@TT FHANCIEA
SR e A SHTNd AfFE TET efd TH¥A T 2| SuRAd
IR FA| AW AFCTICE PR @eE 4od g Iz et seEE SifFE
9T FATIEE @ Y FE

Economic Value of Cultural Resources: SGa S&T SIPE JAT IIFG 9T

Wgfed [P0 TEeT @S §
ST SR T T T T
T TR FIET 9T Ffiewg an@=
TTd ¥edmE TSR (B,
FORFAET S8 FE, IR ©@F
YARRF ool TTiRe FE|
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Negative Impacts:

i.  Creating a Sense of Antipathy: s6d g FAT THUETE MFT TN IR

N FET @FFe (@R TeamE (A 6T [ET o TeRME @
W ATFTRS, (RGA, B ATMEeH, I3 S5y IRSfed T I,
(T (@ S ST ANINR AT FINAT 932 AN A AT

ii. Import Leakage: a5 SHET® TG INT TXCFAT NFA, AT, MR, 972 ST
T TFe A T FE I ANFOF (7 FFTIFR 00 A& 1, f[TCT FE@ ST

GRRIE]

iii.  Seasonal Character of Job: G Fgs S fSaTe (@FESTT FATTE AQY
fodd, ©F IwE@EF ¥y W8 W@ (Peak Season) 9% Fgd M SfT® AFAT
FHATRAET YIS T A T 9T (Lean Season) SIH I SIFFE SF
fres 2@ =

iv.  Increase in Prices: TXBPWA FT® (@ oo ToIfFe Fae CGNfeF A{EFIT a3
G =N SIRT Jad BT oA SIS AR Ty (S o o " T
FAT IHET ((SICFENT T8 FE FEF BIF AF TN B I

KIRIEI

Source: Venkatesh, M., & Raj, D. J. (2016). Impact of tourism in India. International Journal
of Scientific Engineering and Applied Science, 2(1), 167-184.
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Environmental Impacts of Tourism

Positive Impacts:

i. Financial resources for environmental conservation: =Gl ST T THelg Tty
AN AT AT W FE|
T TTelT TWE, ASIFeT,

TAFe Iae Feyfu e
KL I 5 CE B LU GG
SR AT B R AR [

AfRET a3 Sl @ha wEmes

MR IGSIERAGEHIER]!

ii.  Contribution to the government revenues: ¥od g ToTSeI@ JIFIF 5T
SRE S T fAfed F1, MR [, [{EmayeTe sqamw {TF:y a2 ere| 891
34, [afed "od FHFEE TRERPR & 2o T F9F19 199 Ja® T2Fe]

FE| 92 WoEe OFTT RIFT FAGA (o TU@F S5 AR AHAE@T YT

IF eI TTHT AEBIF Tefy FI2F 1 (I© NEH|

iii.  Better environmental planning and management: m\'a o /B Bfeite
oM Tod T3 FFFT ARN@IT0 AAFTAT 3 FIEATAE &3 TRe @] 92

YA BT T foa FTI3T STI@T ¥ ¥ AF@TTe TS g
(BB F41 T AR APhed T0F INAY FRIET TNHE ©f NRIFT F7
R

iv. Raising the awareness with
regard to environmental

protection: X6 MA@ TFA
I @ am TPfes s=Ama
AT AR NF-TPhed TS
RrfEaE =16 Tofefs F7|
o Frga fafesw = semsfer

National

Parks

India
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T TGI8 AT TN FES AT ool I ST SHFT Mo FE
T ARET SJFH T Fe T 7] (TP 9] Feioael SG geie
TR FE|

Negative Impacts

Air Pollution: a6 S&ES
TCFEE W Jad T T
JEAIRET RS ITG© NG, I
@ faste FfeFEs T @5
FET TR THRG, B, a:
TRES AFRG, AT (N7 ey
RIEGRER ]

Water Pollution and Water Sacercity: %6 55 SIIET AT AT S22
(Ge/ST 2eA™) (12 3N FHAFIE SCFME AT NN FANE FJT Ao
NE o T AR AT AT (F@F ST SfAgr I Tfereend

Tre FHGT (6@ QREFeNd AW (@R (@RSl (F@ a7 AR =]

(@ TONF TG 9 FAT; I T ANT SAE (TS T/ 29/ T

TSN fBIeT TR T W@ g6 FE| A@F T A6 TIST TNEFS 76 FE

(BTE| ARTTT3 TS (A INOIEF @ ST TART Tl ST "ohe (w3 I
SuRFTFT T A, AT T SRS BT T [T AT e
@ TSI (2 AP Tl 4@ I ©Igd I fAf¥m Fa7 @@

Noise Pollution: G &S &z @ =ore TAodma [EmEa 3e )
ES MNfb, Fow M2E FeTI% A [T [e FFTE T SFOF T4 I

ST (7T (M| AR Y@ T GTEF B @S S 57 (@ [7F, CEF a3

TIPS 2N FATRIGIS, SEATIE FATNE THF FAFACIT HFNFS Toldo FE|
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iv.  Deforestation: Ga frgg
AIFOTTS ERICE
LCERIC RN BV S0 ()
@fFerT @R Il

N FAT W W@ A
FEEG  fofla, e
forsfier, samTe foler, (@6
forsflel Fentr AN FEAG STRAC (FE Tgd T (ofd FA W 9% HIEA
oo WHETe @l APfed TXCd |y 8 AEey Coredfite fArEenE
THAF JF ST IAGH CONLA T T JeFT §F, g R/, SIEEA

Fo, TTAY ATTON, 9T NS STIITIET (IS SeT6(H AAIGH R0 VIoTTey
HAHT (W7 [T

v. Solid waste and littering:

QFFerT SalEy T S/
afe /T I, NI,

e aF: AT TSN

I T I AF 9T G
QI B G T
THFA fAaR aR @G,
FERT Fovd W@l AN AT TuEFEET ofF FE A (IS
SEITIER O] 2F AR SIEET 9T "o

Source: https://egyankosh.ac.in/
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Socio-Cultural Impacts of Tourism

i.  Tourist-Host Relationship: Tourist-host reIationship-’%‘IﬁﬁW A2 THCIMF NS
TEHEE TN 9 GEEPTE NS TS 8P1 97 FeiE  fAfew e
TEfSF Aoofite AT TAfFToWS A& TkFfed f[&Ffemm e a2 Tfes
AFIFET A6 96| FF aEF (F@, 6 ITHEeE AL, AFECT AT,
FOTR ReNVE FIEE 77 IR AEE OE afFefae 21 awcs e fig
T 6T AT AT TENET T AF IET NG AR SN T

Tal 8 (FRITS] AMFE 1 ©¥F 97 I« (Fedbd ASF (A, I,
TR ReNM) T FAT IF AW SROCFAT R TOAFCT AS Al
RIF AR TOR, Tdal, 9F3 I HFEF AT TAVE NG 7|
OR amE FmE fAErel e 8 AT S Y (REE Wiy Ty
ST |

ii. Commoditisation of Culture: "X« @ ‘Commoditisation of Culture’ It@
@RI RIS TMANNFIT [T THETS T I T6d @Feu @
SIS (I 2T (TN TACF@E TXCH A ST BIflzw @ (@ 4F a7z 93
FIfW 8 NEI9RE W& TN FAWAE Sl IAT Sosr o TFO

FAPE TR MIeF TnTHTFaT FE NEFA| 99 TE A@F ST TRF0F

AMST Tote] d@d T N [F@oma Ffese @fodel 98 27| ©Fwed (@

% ST 9% YA@F TooAl THy FAT (TN ©He Pfoy FpNE "dfe-HFr"
TRTHTS N A9 TR T (7831 2, 8@ A@F QG afe Jere Afefa

AEHEE T (MO Aife T FFT W A, TGImI NHRF Tl a3

Ffod PO =l AfFTe 1 T @®|

ili. Demonstration Effects:

"G g ‘Demonstration Effects’ (e (IRMT AT FwI@ AT
T TRE (W@ AT TAoF0E AGE-AGAT, HAfodite, Whe, S ot
Fonfv T Follte W 9 fAEma I¥T SIE CI8f SFaeEE (681 36|
W@ ANEE FA AT BT THEHET AEHE (T THNET A
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AGAE AfFIGT T FAT TF 93 AFIST (IF6 TEMTES OFF FANS

feqme TeT (FE AT FERETFE (@wded To[d3 (BE | ‘Demonstration

Effects’- 99 3f63mF f89F 97 M I@® PSE IsNg [{ew 3@ T&r

Py =@ 3H, TEEE FIRIET I, IRID[E SFaWrE  2enml

ANE (@oded TS S 7 IWAE 9T FFE ey, Pled afe
L ) RO el

Source: https://egyankosh.ac.in/

Eco-Tourism and Sustainable Tourism

% Ecotourism: According to the International Ecotourism Society, ecotourism is defined
as “responsible travel to natural areas that conserves the environment, sustains the well-
being of local people, and involves interpretation and education”.

% Sustainable Tourism: If we evaluate the concept of sustainable tourism, this form of
tourism takes into consideration of its current and future economic, social and
environmental impacts, and making the use of all these resources to just an extent that the

future generations too can use the same resources with the same experience.

Conservation of Natural/Environmetal Resources

Habitat /Ecosystem Conservtion and Biodiversity
Conservation

Education and Awareness

™

-~
\

Long-term Viability of Tourism Destinations
Need for Eco-Tourism and
Sustainable Tourism

Preservation of Cultural Heritage, Cultural Norms,
traditions

Community Empowerment

Economic Development

Climate Change Mitigation
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Political Disturbances and Its Impact on Tourism

3% BT /R TGP IAFF FEE (N2 APE  TAOCIGH DA
FAe M NF| CFGE I FE JBIF HE (R APE oA I
TEAF F1 GEFEE oo $fosrg 27|

ABT TR (WA I (T ACFA FOA0F (STAIEH FIE ©Iwd A3z, I3,
T @EEET oG wfFe qEw ey REIE IR 8 Ot Afed s@
To(AfeF ATOR TE THA BHHd FINA TEGF AR NHFT AR
a0 a9 SfTFF 89T @feaeF e T FAT I

AT ATTO! Toa SR AIFIHITS J[IHT 932 AFNF FHoTT FE|

aft 4w s/ay I FF foa tofd 3@ I T ety ofime T6d 5T

ST (o6 TO1F (HE|
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Practice Questions

1. Critically discuss the economic impacts of tourism. 10

2. Explain the positive and negative impacts of tourism on the physical environment
of the destination area. 10

3. Define the term ‘Demonstration Effect’ in the context of tourism. 2

4. What do you mean by ‘Travel-Host Relationship’? 2

5. Explain the concept of ecotourism and sustainable tourism and highlight their
importance in minimizing environmental pollution. 2+2+6=10

6. What are the strategies to combat the negative impacts of tourism? 5

7. Briefly discuss the impacts of political disturbances on the tourism industry. 5

2
%
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Unit-1: Early Travel in India

il. Silk Route:

The Silk Route is one of the ancient travel networks of the world that located in the southern
part of Asia connecting East Asia (mainly China) with the Mediterranean region and Middle
East Countries (Greece, Italy, Turkey, Syria, Iraq etc) for trading purpose. The Silk Route
was established during the Han Dynasty of China by Zhang Qian in 138 BC. India plays vital
role in this trade route, serving as a key transit center for several goods like silk, spices,
precious metals, gemstones etc. The Silk Route was not only used for trading activities but
also play a significant role in cultural exchange as many merchants, travellers, and scholars
from different region travelled along this route, bringing with them languages, religious,

rituals, ideas, and technologies.

v - G £ ; N
N AT THE SILK ROAD =~ e
— "

300 8.C. - AD.100 Y e Silk Road route
Other trade route ‘.‘; ﬂh E
\ > Trade route by 5¢a. gprad ur
N » : S

o Trading center
S

T Xt
Miran_Shan ", %
'l‘w“ S . ”4'4

Silk Route
ii.  Pilgrim Tourism:

India has been a land of pilgrimage since
ancient times. Numerous sacred sites and
religious places holding deep religious
and cultural significance attracted
thousands of devotees across the country
and beyond. The Char Dhams (four holy
sites) of India, namely Badrinath,
Dwarka, Puri, and Rameswaram; the

Chota Char Dhams of Uttarakhand,

Char Dhams in Uttarakhand
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namely Yamunotri, Gangotri, Kedarnath, and Badrinath; holy Kashi-Baranasi beside the bank
of the Ganges; the birth place of Lord Krishna in Mathura-Brindavana; are among the most

holy Hindu pilgrimage destinations in India since ancient times.

iv.  Travel for Trade and Business:

In ancient period, trade has been one of the major driving forces of travel across the Indian
sub-continent. India had a rich history of trade in ancient period as it played a major
connecting hub of ancient trade routes due to its strategic location along the Silk Road and
the Indian Ocean trade routes. The Silk Road had connected India with Central Asia, Persia,
and several European countries and the sea routes of the Indian Ocean connected India with
East Africa, the Arabian Peninsula, Southeast Asia, and China. Various merchant, travellers,
and traders from the countries like Egypt, Mesopotamia (presently Iraq), Persia (presently
Iran), Greece, Rome, China, and Southeast Asian kingdoms had travelled here to buy, sell
and exchange goods. These exchanges facilitated cultural diffusion, as well as the spread of
ideas, religions, and philosophies between the East and the West. Ports such as Bharuch,
Kaveripattinam, Tamralipta, and Lothal in ancient India served as important trade centers
during ancient period. Theses ports had connected India with other civilization through

maritime routes facilitating exchange of goods, ideas, and cultures etc.

Indian Ocean

Ancient Trade and Travel Routes in India
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V. Past Educational Tourism:
+ Nalanda University:

Nalanda University, located in present-day Bihar, was one of the oldest and most famous
education centers in India as well as in the world. It was founded in the 5th century AD by
the Gupta dynasty. The university offered diverse fields of educational learning such as
Buddhist philosophy, logic, Sanskrit grammar, medicine, astronomy, the arts, etc. It attracted
thousands of students and scholars from all over Asia, fostering intellectual exchange and
contributing to the spread of Buddhist philosophy and Indian culture. The decline of Nalanda
University began around the 12th century due to a combination of several factors, including
attacks by foreign powers, economic downturns, changes in religious patronage, etc. The
university was destroyed by Turkish Muslim invaders led by Bakhtiar Khilji in the late 12th

century. Thus, Nalanda University was one of the most famous and leading ancient higher

learning institutions in India as well as in the whole world from the time period of 427 to
1197.

Remains of Ancient Nalanda University
% Taxila University:

Taxila University, located in present-day Pakistan, beside the bank of the Indus River, was
founded around the 5th century BC. It was one of the oldest and most prestigious learning
hubs in the ancient world. It flourished during the Maurya and Gupta Empires. The university
attracted thousands of students and scholars from various parts of the world, including
Greece, Persia, and China. Generally, the students entered Taxila University after completing
their primary and secondary education at the age of sixteen. Taxila offered higher education
in diverse disciplines like mathematics, Vedic learning, astronomy, Buddhist philosophy,
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politics, sciences, arts, medicine, etc. The Vedas and the Eighteen Arts, which included skills
such as archery, hunting, and elephant lore, were taught in addition to its law school, medical
school, and school of military science. Perhaps Takshashila University is best known for
Kautilya, popularly known as Chanakya, who wrote the famous treatise Arthashastra in
Taxila itself. The university was destroyed due to the invasion and conquest of the region by

various forces, notably the Huns and the Persian king.

Remains of Ancient Taxila University
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Different Concepts of Tourism and Travel Management

Travel: When a person or a group of people moves from one place to another, one
region to another, and one country to another due to several reasons such as leisure,
recreation, business activities, meetings, educational programs, etc. then such kinds of
movements are called travel. Example: Sumita and her colleagues travel from New
Delhi to Ranchi to attend an international conference.

Traveller: A traveller is a person or a group of people who actively engages in
travelling. For instance, Rama and her family travel to Alipurduar for watching Buxa
Tiger Reserve. In this case, Rama and her family are examples of travellers.

Tourism: The concept of tourism has slight differences from the concept of travelling
as the former is linked with the short period travelling of people from their usual place
of residence to another destination, mainly for leisure, entertainment, and recreational
purposes. Example: thousands of tourists visit Sunderban for relational activities.
Tourist: When a person or a group of people travels for leisure, entertainment, and
recreational activities from the place of their residence, then he/she or that group of
people is termed as tourist. For instance, a group of people who travel to Sunderban for
leisure are called as tourists.

Excursionist: An excursionist is a traveller or tourist who travels to a place for a short
period of time and returns to his place of residence on the same day. In this case, the
duration of excursion generally does not exceed more than 24 hours. For example, a
young survey group from your college went for a day trip beside the Teesta River.
Inter-regional Tourism: When a tourist travels from one region to another or often
across international borders; such kinds of tourism are called inter-regional tourism.
Inter-regional tourism is often associated with inter-national tourism. For instance, a
family from Chennai travels to New York, USA.

Intra-regional Tourism: Intra-regional tourism occurs within the boundaries of any
country, state, and particularly any geographical region. Such kinds of tourism are often
known as domestic tourism, as the tourism destination is limited by the country’s
boundaries. For example, residents of Chandigarh frequently visit Shimla and
surrounding hill stations at the weekend for recreational activities.

Inbound Tourism: When a country or a tourist destination receives tourists from
another country, it is called inbound tourism. For example, your European friend

Michael comes to your home to meet you and visits Indian culture.
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¢+ Outbound Tourism: The concept of outbound tourism is opposite to inbound tourism,
as the residents of a home country travel to another country. For instance, you have
travelled to your friend Michal’s house in Europe to visit Italy.

«+ Domestic Tourism: Domestic tourism is associated with the concept of intra-regional
tourism, in which people travel to various tourist destinations in their home country for
leisure, entertainment, business purposes, etc. Domestic tourism is very useful for the
economic development of any country, as the tourists spend money on accommodation,
food, transport, and entertainment. For instance, Bengali people often like to travel to
Kashmir, which is an example of domestic tourism.

¢ International Tourism: When people travel across international borders (one country
to another) for leisure, entertainment, business activities, etc. and contribute
significantly to the economies of the foreign countries, it is called international tourism.
For example, the citizens of India often travel to Switzerland to enjoy its celestial

beauty.
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Practice Questions

1. Discuss the major forms of ancient travel in India. (5 or 10 marks )

2. Write down the role of ancient Taxila University and Nalanda University in
educational tourism. (5+5=10 marks)

3. Write down the importance of Silk Route in ancient travelling. (5 marks)

4. Define the following concepts of tourism: (2 marks each)

s Travel-Traveller

¢ Tourism-Tourist

¢ Excursionist

% Inter-regional Tourism
% Intra-regional Tourism
s Inbound Tourism

¢ Outbound Tourism

% Domestic Tourism
 International Tourism

6. Make a distinction between Inter-regional and Intra-regional Tourism; Inbound

and Outbound Tourism; Domestic and International Tourism. (2 Marks each)
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Unit-II: Various forms of Tourism in Modern Era

A. Concepts of Different Forms of Tourism in the Modern Period

1. Educational Tourism:

Educational tourism is a mode of travel
to various destinations aimed at
acquiring knowledge and experiences of
an educational, professional, or personal

15'—0 , 8
“U

nature in areas such as history, culture,

i
social, or language learning. The aim of

educational tourism is to make the

learning process more practical and
interactive, as well as introduce students to different cultures. India has been an important
centre for education in South Asian countries since the ancient period. Taxila University,
Nalanda University, Vikramshila University, and Odantapuri were among the famous

learning centres in India as well as in whole world.

Classification of Educational Tourism: Although there is no clearly defined classification
of education tourism, but here are some major types: youth travel (excursions), tourism
education, international research programs, student exchange program, workshop travels,

language schools, etc.

2. Business Tourism:
Business tourism is a form of travel that
involves undertaking business activities
ittt
ittt @
that are based away from home. mmm;::'
mﬁmomf'o
Annually, more than 100 million
business trips are made around the
world. Business tourism mostly occurs
between the months of February-May

and September-November, which is due

to a large number of different events (exhibitions, conferences, etc.) and high business
activity. There is a strong and correlative relationship between a country’s economy and
business tourism. Business travellers are less cost sensitive in their expenditures as they
themselves generally devote only a fraction of the cost. Research has shown that business
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travellers spend up to four times more during their trip than any other types of tourists.
Business tourism also promotes the development of advanced infrastructure and
transportation systems, which also benefit other forms of tourism as well as the
local population. There are several famous business tourism destinations across the world,
which include New York, London, Paris, Shanghai, Toronto, Singapore, San Francisco, Hong

Kong, Tokyo, and Chicago, respectively.

Business Tourism can be divided into following four categories;

%+ Meetings: Meetings include face-to-face interaction between the business partners in
different locations around the world for discussing different topics of business.
Example: financial seminars, board meetings for corporate groups, etc.

% Incentive Trips: Incentive travel is defined as a trip designed to motivate,
incentivize, and reward employees or business associates. This type of trip could
range from being given to one individual, all the way up to large group awards made
available only after certain targets have been met throughout the year. Example:
awarding a ceremony or travel incentive to high performing employees.

% Conference: Conference is intended for attending large-scale meetings that may last
a day or several days. The Paris, London, Madrid, Geneva, Brussels, Washington,
New York, Sydney, and Singapore are the primary destinations for conferences in the
world. Example: Asia Pacific Economic Co-operation (APEC), Conference of the
Parties (COP10), etc.

% Exhibition: Exhibitions offer opportunities for businesses to connect with the
international industry community. The exhibition industry entices two groups of
people: those with something to sell and those who attend with a view to making a

purchase or getting information. Example: art gallery exhibition, museum, etc.

MICE: The words Meetings, Incentive, Conferences and Exhibition in the context of
business tourism are abbreviated as MICE. MICE tourism has been recognised as ‘The

Meeting Industry’ according to the United Nations World Tourism Organisation.
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3. Sports Tourism:

Sports tourism is associated with the
travelling of people in different parts of
a country or world to observe any
sporting event as spectators or actively
participate in those sporting activities.
Some examples of sport tourism that
attract most tourists worldwide are the
Olympic Games, the FIFA World Cup,
the Cricket World Cup, etc.

Importance of Sports Tourism:

e Sport tourism plays an important role in the economic growth of the tourism

destination area.

e It helps in the promotion of the destination region and surrounding tourism

attractions.

e Sport tourism leads to the infrastructural development of the destination area through

the construction of roads, transport networks, hotels, stadiums, restaurants, etc.

e It is associated with the socio-cultural interaction between the people of different

countries, regions, communities, etc.

e Sport tourism encourages healthy living and wellness activities.

4. Pilgrimage Tourism:

Pilgrimage tourism is the type of
tourism that entirely or powerfully
motivates tourists for the achievement
of religious attitudes and practices.
Pilgrimage tourism is essentially the
process of visiting pilgrimage sites.
The Char Dhams (four holy sites) of

India, namely Badrinath, Dwarka,

Puri, and Rameswaram; the Chota Char Dhams of Uttarakhand, namely Yamunotri,

Gangotri, Kedarnath, and Badrinath; holy Kashi-Baranasi beside the bank of the Ganges; the
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birth place of Lord Krishna in Mathura-Brindavana; are among the most holy Hindu

pilgrimage destinations in India since ancient times.

Basic features of pilgrimage tourism;
e To perform pilgrimage as an act of worship
e To express gratitude, confess sin, and perform a vow
e To achieve social and spiritual salvation
e To commemorate and celebrate certain religious events

e To be in communication with co-religionists

% PRASHAD Scheme:

The Ministry of Tourism introduced the “National Mission on Pilgrimage Rejuvenation and
Spiritual Augmentation Drive (PRASAD)” in 2014-15 with the goal of holistically
developing recognised pilgrimage places. In October 2017, the program’s name, which had
previously been PRASAD, was changed to “National Mission on Pilgrimage Rejuvenation
and Spiritual Heritage Augmentation Drive (PRASHAD)”. This scheme focuses on
developing and identifying pilgrimage sites across India for enriching the religious

tourism experience.

5. Cultural Tourism:

Cultural tourism involves travelling to
experience the culture, heritage, arts,
and traditions of a particular
destination. It is directed toward
experiencing the way of life of a
people; to include food, music, dance,
language, dress and fashion, arts,

heritage, and the special character of

unique places. Cultural tourism SRS 2\ < NP ; X4
encompasses a wide range of activities and experiences, including visiting historical sites,
museums, art galleries, religious landmarks, festivals, cultural events, and participating in

traditional ceremonies or rituals.
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Cultural Tourism in India
India is the birthplace and cradle of some of the world’s major cultures and religions. The
nation is home to a large number of world-class historic monuments that have an enticing
influence and have long drawn visitors from around the world. The following are examples of
famous cultural tourism destinations in India.

e The Pushkar Fair (Rajasthan)

e The Taj Mahotsav (Uttar Pradesh)

e The Suraj Kund Mela (Haryana)

e The Taj Mahal (Uttar Pradesh)

e The Hawa Mahal (Uttar Pradesh)

e The Hampi Temple (Karnataka)

e The Ajanta & Ellora Caves (Maharashtra)

e The Mahabalipuram Temple (Tamil Nadu)

6. Medical Tourism:

The concept of medical tourism is
associated with the travelling of people
from one region to another, or often from
one country to another, to obtain medical
treatments. In earlier times, people

generally preferred to travel from

developing countries to developed
countries for better medical treatments.
But in recent decades, people from highly developed countries have often travelled to less
developed countries to obtain low-priced medical treatments. In such a context, India is one
of the most popular hubs of medical tourism in the world for its high-quality healthcare
facilities at affordable prices. The famous South Indian city, namely Chennai, has been
termed as the Health Capital of India for its superior health care services. The city attracts
nearly half of the (about 45 percent) country’s foreign health tourists and around 30 to 40
percent of domestic health travellers. Besides Chennai, other cities like
Bengaluru, Chandigarh Capital Region (CCR), Delhi NCR, including Gurugram
and Faridabad, Jaipur, Kerala, Kolkata, and Mumbai are other famous medical tourism cities

in India.
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Medical tourism in India has experienced significant growth in recent years for its availability
of quality healthcare infrastructure facilities, cost-effective treatment solutions, presence of
specialized and experienced medical expertise, mitigation of language barriers, tourism

opportunities in the country's rich heritage sites, etc.

7. Wellness Tourism:

The concept of wellness
tourism is associated with the
voluntary travelling of people
to different destinations around
the world for the purpose of
healthy living and promoting
physical and spiritual well
being. It aims to control mental
stress levelsand promote a
healthy lifestyle. The United

States of America, Germany, Japan, France, and Austria are the top five leading countries in
the world that attract more than half of the wellness tourists on the global market. India also
plays a vital role in wellness tourism, as many travellers come to India to experience yoga,
Ayurveda, and other traditional Indian wellness practices. The following are examples of the

famous four forms of wellness tourism;

e Yoga Retreats: Yoga has a lot of health benefits, as it can boost mental health,
control stress, support healthy eating, promote weight loss, enhance mindfulness, and
improve quality sleep.

e Culinary Wellness Retreats: Culinary wellness retreats help in learning the local
cuisine, recipes, etc. that could be used to improve health conditions.

e Ayurveda Retreats: Ayurveda retreats follow the traditional methods of Indian
medical treatment that focus on restoring balance in the body and mind through the
use of natural remedies.

e Ecotourism Activities: Ecotourism is responsible travel in nature without harming or
destroying natural resources. It helps with spiritual recreation by enjoying the natural

beauty.
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8. Adventure Tourism:

Adventure tourism is a new concept in
the tourism industry that engages
tourists in adventurous, daring, and life
risking activities such as trekking,
climbing, rafting, scuba diving, etc.
These activities often lead to major
damages, serious injuries, and even
death.

adventure activities, such tourism is

Based on the severity of

classified into two categories;

Hard Adventure: Hard adventure refers to activities with high levels of risk,
requiring intense commitment and advanced skills. Example: caving, mountain
climbing, rock climbing, ice climbing, trekking, and sky diving, etc.

Soft Adventure: Soft adventure refers to activities with low levels of risk, requiring
minimal commitment and beginner skills. These activities are less dangerous as
compared to hard adventure tourism. Example: bird watching, camping, eco-tourism,

fishing, hiking, horseback riding, hunting, safaris, etc.

Adventure Tourism in India:

India offers a wide range of adventure tourism activities in different locations, regions of the

country. Here are some examples;

Heli-Skiing in Jammu and Kashmir,
Paragliding in Ladakh,

Whitewater Rafting in Rishikesh,

Camping in Coorg,

Scuba Diving in Andaman & Nicobar Islands,
Skiing in Auli,

Windsurfing in Kerala,

Mountain Biking in Sikkim,

Trekking in Spiti Valley,

Rhino Spotting in Kaziranga National Park, and

Caving in Meghalaya etc.
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9. Wildlife Tourism:

Wildlife tourism occurs in
protected areas such as special
conservation areas, protected
forests, sanctuaries, national
parks, etc. It offers observation
and interaction with wild
animals in their natural habitats.
The most common form of

wildlife tourism is a safari tour

by foot or by car through which

travellers explore the beauty of wildlife. Wildlife tourism has both positive and negative
impacts on nature as well as the overall tourism experience. Wildlife tourism plays a vital
role in preserving, protecting, and conserving natural resources, wild animals, and the natural
habitats of tourism destinations. While it has several negative impacts, such as habitat
destruction, biodiversity loss, man-animal conflict, deforestation, overcrowding, pollution,

etc.

Although India has the world’s largest human population, the country still has vast
reservoirs of wildlife resources. The popular wildlife safari destinations in India are Jim
Corbett National Park, Ranthambore National Park, Kaziranga National Park, Bandhavgarh
National Park, Panna National Park, Kanha National Park, Pench National Park, Bandipur

National Park, etc.

10. Nature Tourism:

Nature tourism is responsible travel
to natural areas that is often called
ecotourism or nature-based tourism.
It involves travelling to natural
environments to watch natural
beauty, wild life, biodiversity,

landscapes, cultural heritage, etc.

This type of tourism is based on the
natural attractions of a region. Such natural attractions include deserts, rainforests, grasslands,
mountains, beaches, rivers, swamps, caves, etc. as well as the unique life forms that inhabit
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those environments (animals, birds, insects, and plants). Nature-based tourism encourages the
conservation and protection of natural environments, natural resources, biodiversity, etc. But
if it is not managed sustainably, it has negative impacts on the environment, such as habitat
destruction, environmental degradation, pollution, wildlife harassment, etc. Popular nature
tourism destinations often experience overcrowding that leads to several negative impacts on

the environment.

In India, the famous nature tourism destinations are Bandipur National Park (Karnataka),
Corbett National Park (Uttarakhand), Panchet Hill (West Bengal), Sundarbans (West
Bengal), etc.

11. Heritage Tourism:

Heritage tourism is associated with
travelling of people from one
region to another or from one
country to another to visit world
heritage sites, traditional heritage
monuments, gardens, and places as
recognized by UNESCO,

archaeological  societies, etc. ,f i

Heritage tourism in India is the best way to explore and get insights into India’s rich ancient
past. According to the United Nations Educational, Scientific, and Cultural
Organization (UNESCO), there are a total of 42 World Heritage Sites in India. Out of these,

34 are cultural, seven are natural, and one, Kanchenjunga National Park, is of mixed type.

The famous cultural heritage sites in India are;

e Agra Fort, Uttar Pradesh

e Ajanta Caves, Maharashtra

e Ellora Caves, Maharashtra

e Taj Mahal, Uttar Pradesh

e Konark Sun Temple, Odisha

e Fatehpur Sikri, Uttar Pradesh

e Santiniketan, West Bengal

e Humayun’s Tomb, Delhi

e Qutub Minar and Monuments, Delhi
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e Red Fort Complex, Delhi

The seven Natural heritage sites in India are;
e Sundarbans National Park, West Bengal
e Western Ghats, Kerala, Tamil Nadu, Karnataka, Goa, Maharashtra, and Gujarat
e Nanda Devi and Valley of Flowers National Parks, Uttarakhand
e Manas Wildlife Sanctuary, Assam
e Great Himalayan National Park, Himachal Pradesh
e Keoladeo National Park, Rajasthan

e Kaziranga National Park, Assam
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B. Salient Features of Tourism Products

3. Tourism Products and their Classification:
A tourism product is the combination of accommodation, food, transportation, entertainment,
and many other goods and services that are used throughout the trip. The tourism products

can be classified as:

+» Nature based tourism products:

The tourism products that have been created
using the resources provided by nature are
called natural tourism products. Examples:

mountains, rivers, lakes, forest, sea, etc.

+» Man-made tourism products:

These kinds of tourism products are made or
created by humans to satisfy the leisure,
pleasure, or business needs of tourists.
Examples: historical palaces, buildings,

monuments, etc.

« Symbiotic tourism products:

Symbiotic tourism products have a mixture
of both natural and man-made features. For
example, the water adventure activities in
the Maldives have been created by humans,
whereas the resource on which these
activities are performed has been provided

by the nature, which is the sea.

Source: https://egyankosh.ac.in/
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+«» Site based tourism products:
Site-based tourism products are primarily
located around a specific location or site.
Examples: waterfalls, historical site, etc.

« Event based tourism products:

Event based tourism products are
organized at certain destinations to attract
tourists. Such events may be traditional,
occasional, or promotional in nature. The
famous Kumbhmela at Allahabad, Ujain,
Nasik, and Haridwar is a perfect example

of an event based tourism product.

4. Salient Features of Tourism Product

I.  Intangibility: Tourism
product is basically intangible
in nature as it cannot be
touched.

ii.  Inseparability: Tourism
product is inseparable in
nature as it cannot be
separated from the tourism
destination.

iii.  Heterogeneity: Tourism

product is heterogeneous in

nature as it has varying

perceptions among different individuals.

Perishability

Intangibility

Salient
Features of
Tourism
Products

Inseparability

Heterogeneity

iv.  Perishability: Tourism product is highly perishable in nature, as production and

consumption of tourism product take place simultaneously.

v.  Ownership: Tourism products can’t be owned by tourists, as they can only pay for

tourism products and services.
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Practice Questions

1. Discuss the various forms of tourism in the modern period. (10 marks)

2. What do you mean by tourism products? Write down the salient features of
tourism products. (2+8=10 marks)

3. Define each form of tourism in the modern era: (2 marks each)

% Educational Tourism

% Business Tourism

% Sports Tourism

% Pilgrimage Tourism

% Cultural Tourism

% Medical Tourism

% Nature Tourism

% Wildlife Tourism

% Heritage Tourism

% MICE tourism

% Eco-Tourism

4. Make a classification of tourism products with suitable examples. (5 marks)
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Unit-1I1: Key Stakeholders of Tourism and Travel

Management

A. State Level Organizations

1. Department of Tourism (Government of West Bengal)

The Department of Tourism acts under the government of West Bengal. It is an interior
ministry mainly responsible for the administration of the development of Tourism in West
Bengal. The Department of Tourism in West Bengal is engaged in facilitating the services for
promotion of tourism. The Department has a unit named West Bengal Tourism Development
Corporation (WBTDCL) which has many tourist centers all around the state in various
districts, where online booking is also available. The Department has taken a number of
initiatives and also offering various packages through WBTDCL throughout the year as well
as on special occasions and festivals like Durga Puja of the biggest festivals of the world,
Christmas, Poush Mela, Basant Utsav, etc. The Department has a digital presence through its

website, mobile app, social media, radio, and TV, as well as audio-visual mediums.

Mission of West Bengal Tourism Department:

West Bengal is one of the most culturally and ethnically diverse state of India. The tourism
department of West Bengal aims to promote tourism and tourism related investment through
showcasing the unique geographical setting of the state along with its various tourism-related
assets. It will develop the necessary infrastructure and promote tourism in an integrated
manner which will not only bring in more investment and further the socio-economic goals of
the Government, but also ensure that all these are in conformity with the relevant acts, rules
and regulations relating to environmental protection. The overall aim is to see that the

tourism sector contributes towards improving the quality of life of people in general.

Vision of West Bengal Tourism Department:

The diverse rich resources of West Bengal could be leveraged for tourism. As per the State
Tourism Policy, the State will focus on these assets to proactively develop different tourism
products/destinations. The tourism products/destinations to be accorded priority will be as

follows:

I.  Nature Based Tourism: West Bengal is replete with most of the natural assets that
exist in the country, except the desert. Some of these assets are unique (e.g.

Sunderbans delta, tea plantations, beaches, mountains and wildlife) and give the state
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a huge competitive advantage. Tourism will be developed around these natural
resources, which will include Sunderbans Tourism, Plantation Tourism, Sea and

Coastline Tourism, Mountain Tourism, Eco and Forest Tourism, and River Tourism.

ii.  Cultural Tourism: West Bengal is the cultural capital of India. It has constantly
produced thoughts, ideas and events which have brought forth freshness and
rejuvenation in society both in India and the world. This strength of West Bengal
needs to be taken forward with greater vigour from a tourism perspective to give
tourism an unmatched strength in the State. The specific components of Cultural
Tourism that will be focused upon will include Fairs and Festivals Tourism, Heritage
Tourism, Arts and Crafts Tourism, Cuisine Tourism, Film Tourism, Family, Relatives
and Friends Tourism, and Village Tourism.

iii.  Religious Tourism: India is known for its religious places of worship. Visiting to
several religious destinations became a biggest reason for travel in India, and West
Bengal too has a vital role in religious tourism. Tourism products involving religious
destinations will be developed.

iv.  Contemporary Tourism: To remain competitive, West Bengal will also focus on
tourism products that are contemporary and which provide a reason for people to
travel. These would include Shopping Tourism, Convention Tourism, Leisure and
Amusement Parks Tourism, Medical Tourism, Rail Tourism, Highway Tourism,

Sports Tourism, Special Tourism Zones, and other tourism products.

Top Tourism Destinations in West Bengal are Kalimpong, Digha, Sunderban, Darjeeling,

Dooars, Santiniketan, Puruliya, Bishnupur, and Kolkata etc.

Some Tourism Properties under the Department of Tourism are Aranya (Jaldapara), Matla
(Sunderban), Meghbalika (Darjeeling), Motijheel Park (Murshidabad), and Rangabitan
(Bolpur)

Source: West Bengal Tourism (wbtourism.gov.in)
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2. West Bengal Tourism Development Corporation Limited

(WBTDCL)
The West Bengal Tourism Development Corporation Limited (WBTDCL) is a state

government agency which promotes tourism in West Bengal under Department of
Tourism (West Bengal). It was incorporated on 29 April 1974 under the Companies Act,
1956.

It is a nodal agency of Tourism Department which was incorporated with the objectives to
develop and promote tourism in

the state of West Bengal and for

this purpose to take over, run and

manage hotels, lodges, guest

houses, motels, restaurants etc as

well as to popularize tourist

destinations in the state and WBTDC
Tourism
conduct tour packages to those Circuits

places.

The WBTDCL is committed to

provide its resources and

expertise for both domestic and

international  tourists  visiting

West Bengal and to rise to their expectation in experiencing the art, culture, heritage and
nature of the state.

At present WBTDC manages lodges and hotels in 39 various locations across the state
of West Bengal (WBTDC, 2024). The most famous destinations are Baharampur,
Bakkhali, Birbhum, Bishnupur, Bolpur, Darjeeling, Diamond Harbour, Digha, Jalpaiguri,
Jaldapara, Jayanti-Buxa, Jhargram, Kalimpong, Lataguri, Murti, Puruliya, Rampurhat,
Sunderban, Siliguri, Salt Lake, and Tarakeswar etc,

The WBTDC promotes many tour packages to attract tourism in various beautiful tourism
destinations of West Bengal. Such examples are Sunderban tour packages, Kolkata
connect city tour packages, Poush Mela, etc.

Along with tourism, the agency provides essential facilities like twenty four hours

generator facilities, Air Conditioner facilities, car parking facilities, conference room
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facilities, Wi-Fi facilities, travel arrangement facilities, restaurant, and room meal
facilities etc.

e The tourism systems under WBTDC are classified into seven broad categories which are
collectively known as Tourism Circuits. The following table and Photo plates present the

details of these tourism circuits.

Major Circuits

Famous Destinations

Example

1. Himalayan Darjeeling, Kalimpong, Hill Top Tourism Property Earlier Hill Top
Circuit Kurseong, Siliguri Tourist Lodge: Kalimpong
o Jaldapara, Murti, ) _ _ _
2. Wildlife o Moorti Tourism Property Earlier Murti
o Jalpaiguri, Sunderban, ) )
Circuit ] Tourist Lodge: Murti
Lataguri,
) Malda, Baharampur, _ ) _
3. Heritage _ Shantobitan Tourism Property Earlier
o Bolpur, Bishnupur, o )
Circuit Shantiniketan Tourist Lodge: Bolpur
Tarakeswar
4. Riverine Diamond Harbour, _ )
o ) Sabujdweep Tourism Property, Balagarh
Circuit Maithon, Hooghly

5. Metro Circuit

Barrackpore, Salt Lake,
Kalighat

Udayachal Tourism Property Earlier
Udayachal Tourist Lodge: Salt Lake

6. Town Circuit

Durgapur, Rampurhat,
Gazoldoba, Raigunj

Bhorer Alo Tourism Property: Gazoldoba

7. Beach Circuit

Bakkhali, Digha,

Gangasagar

Gangasagar Tourism Property: Gangasagar

Source: West Bengal Tourism Development Corporation Limited, 2024
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Riverine Circuit, Maithon Dam

Town Circuit, Gazoldoba

80|Page



Organization

5. Ministry
of Tourism
Governme

nt of India

8l|Page

Full Name

B. National Level Organisations

Functions

The Ministry of Tourism is the nodal agency to formulate
national policies and programs for the development and
promotion of tourism throughout the country. The
regional offices of the Ministry of Tourism are located in
five cities: Chennai, Guwahati, Kolkata, Mumbai, and
New Delhi. The other offices are located in Agra,
Aurangabad, Bengaluru, Bhubaneswar, Goa, Hyderabad,
Imphal, Indore, etc. The ministry represents India as an
attracting tourism destination all over the world through
various marketing and promotional strategies such as
advertising campaigns, participation in international
travel fairs, events, exhibitions, etc. The ministry deals
with several tourism development activities, such as
infrastructural development programs (establishment of
transport networks, hotels, restaurants, resorts, tourism
circuits, etc.), organization of cultural events,
conservation of heritage sites, etc.

The ministry of Tourism had launched Swadesh Darshan
Scheme in year 2014-15 with a view to promote
integrated development of thematic tourist circuits in the
country. In such context, the Ministry has sanctioned 76
projects under the scheme.

The ministry has launched PRASAD Scheme (National
Mission on Pilgrimage Rejuvenation and Spiritual,
Augmentation Drive) (PRASAD) with the objective of
integrated  development of identified pilgrimage

destinations across the country.



6. ITDC

7. DGCA
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India Tourism
Development
Corporation

Directorate
General of
Civil Aviation

India Tourism Development Corporation (ITDC) is a
public sector organization under the administrative
control of the Ministry of Tourism. ITDC was
incorporated on October 1, 1966, and it has played a key
role in the development of tourism infrastructure in the
country. The corporation provides several services for
travel, tourism, and hospitality-related needs. At present,
the corporation is running hotels and restaurants at
various tourism locations, besides providing transport
facilities. ITDC has played a committed and pivotal role
in the development of tourism infrastructure in backward
areas, thereby trying to promote regional balance.

The Directorate General of Civil Aviation (DGCA) is the
regulatory body governing civil aviation in India. It is
responsible for ensuring the safety, security, and
efficiency of civil aviation operations within the country.
DGCA is an attached office of the Ministry of Civil
Aviation. DGCA also coordinates all regulatory functions
with the International Civil Aviation Organisation
(ICAO). The head-quarter of DGCA is located in New
Delhi, with its regional offices in Mumbai, Kolkata,
Chennai, and Bangalore. The vision of DGCA is to
promote safe and efficient air transportation through

regulation and a proactive safety oversight system.



8. ASI

Archaeological

The Archaeological Survey of India (ASI) is an Indian

Survey of India = government agency that is responsible for archaeological

research along with the conservation and preservation of
cultural and historical monuments in the country. It is an
attached office of the Department of Culture. The
Archaeological Survey of India (ASI) was established in
1861 by Alexander Cunningham during the British
Period. The major activities of the ASI are maintenance,
conservation and preservation of centrally protected
monuments, sites and remains. It conducts archaeological
exploration and excavation regularly. At present, the ASI
has declared 3656 ancient monuments to be of national
importance in the country. These can include everything
from temples, mosques, churches, tombs, and cemeteries
to palaces, forts, step-wells, and rock-cut caves. The
famous cultural hubs of ASI are Mahabalipuram, Ajanta
and Ellora, Hampi, Kurukshetra, Chittorgarh,
Kumbhalgarh, Sibsagar Monuments, and Fatehpur Sikri.

Source: Ministry of Tourism Annual Report, 2022-2023; DGCA Organisation Manual, 2021; Archaeological

Survey of India.
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C. International Level Organizations

Organization

Full Name

Functions

UNWTO

United Nations
World Tourism

Organization

The United Nations World Tourism Organization is the
United Nations agency responsible for the promotion
of responsible, sustainable and universally accessible
tourism. UN Tourism promotes tourism as a driver of
economic  growth, inclusive development and
environmental sustainability and offers leadership and
support to the sector in advancing knowledge and
tourism policies worldwide. Its headquarters are based
in Madrid, Spain. The UNWTO works in six main
areas, i.e., competitiveness, sustainability, poverty
reduction, capacity building, partnerships, and
mainstreaming. The Organization aims to maximize
the positive economic, social, and cultural effects of
tourism, while minimizing its negative impacts. As of
2024, UN Tourism has a total of 160 member
countries, 6 associate members, 2 observers and over

500 affiliate members.

UFTAA

United Federation
of Travel Agents
Associations

The United Federation of Travel Agents Association
(UFTAA) is an association of travel agents and tour
operators. It is one of the world largest organizations in
the field of travel and tourism industry. UFTAA seeks
to encourage travel among people of all nations and to
support the freedom of travel throughout the world. In
1966, it was founded in Rome, Italy with the merger of
two large world organizations (FIAV and UOTAA).
Presently, it has more than 30,000 travel agencies from
120 member countries. UFTAA promotes and
develops tourism at the national level as well as the
international level.
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WTTC

World Travel and

Tourism Council

World Travel and Tourism Council is the global
authority on the economic and social contribution of
travel and tourism. The WTTC was established in
1990. It promotes sustainable growth for the travel and
tourism sector, working with governments and
international institutions to create jobs, drive exports,
and generate prosperity. The WTTC is headquartered
in London. It is made up of members from the global
business community and works with governments to
raise awareness about the travel and tourism industry.
WTTC works to raise awareness of travel and tourism
as one of the world’s largest industries, supporting 255

million jobs and generating 9 percent of world GDP.

IATA

International Air
Transport

Association

The International Air Transport Association (IATA)
plays a crucial role in the tourism industry, particularly
in air travel, by providing a range of services and
functions that facilitate the safe, secure, and efficient
operation of airlines and the aviation sector. It is the
trade association for the world’s airlines, representing
some 320 airlines, or 83% of total air traffic in the
world. It is the prime vehicle for inter-airline
cooperation in promoting safe, reliable, secure, and
economical air services for the benefit of the world's
consumers. On April 19" 1945, IATA was founded in
Havana, Cuba. During its foundation, IATA had 57
members from 31 nations, mostly in Europe and North
America. But at present (2024), it has some 320

members from 120 nations in every part of the globe.
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PATA

Pacific Asia Travel

Association

Founded in 1951, the Pacific Asia Travel Association
(PATA) is a non-profit organisation that connects
public and private organisations for the responsible
development of the travel and tourism industry in
the Asia Pacific region. Its headquarters are located in
Bangkok, Thailand. The Association provides aligned
advocacy, insightful research, and innovative events to
its member organisations, comprising 95 governments,
state, and city tourism bodies, 25 international airlines
and airports, 108 hospitality organisations, 72
educational institutions, and hundreds of travel

industry companies in Asia Pacific and beyond.

ICAO

International Civil
Aviation

Organization

Established in 1947, the International Civil Aviation
Organization (ICAQ) is a United Nations agency that
helps 193 countries to cooperate together and share
their skies to their mutual benefit. It plays a significant
role in facilitating safe, secure, and efficient
international air travel, which is essential for the
development and growth of tourism. The organization's
headquarters are located in Montreal, Canada. It has
regional and sub-regional offices spread around the
world, including in Bangkok, Cairo, Dakar, Lima,
Mexico City, Nairobi, and Paris, as well as a regional
sub-office in Beijing. The vision of ICAQ is to achieve
sustainable growth in the global civil aviation system.
The mission of ICAO is to serve as the global forum of
states for international civil aviation.

Source: UN Tourism (unwto.org);

WTTC (https://wttc.org/); I1ATA (https://www.iata.org/); PATA

(https://www.pata.org/); ICAO (https://www.icao.int/Pages/default.aspx).
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1 Product

2 Price

3 Place

4 Promotion

5 People

6 Process

7 Physical
Evidence
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7P’s in Tourism Marketing

Product includes the services offered to travellers.

Example: transportation, accommodation, etc. services

Price includes the amount of money charged for tourism products
and services.

Example: Rs. 25,000 charged for 1 person 4 days tour in Kashmir
It includes the channels through which tourism products and
services are distributed.

Example: travel agencies, tour operators, hotels, etc.

Promotion includes the marketing strategies to attract tourists.

Example: sales promotions, tour packages, etc.

People include human who participate in tourism including both
customers and employees.

Example: traveller, tourist, tour operators, etc.

Process includes the systems and procedures to deliver tourism
products and services.

Example: hotel booking, ticket booking, etc.

It includes the environment and space where the service occurs.

Example: physical environments, resorts, etc.

/ﬁ\
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Source: https://egyankosh.ac.in/



Ease of Tourism: Role of Al, GPS, and Internet Connectivity

Al
(Artificial Intelligence)

Artificial intelligence, or Al, is technology that enables
computers and machines to imitate human intelligence
and problem-solving abilities. Al provides personalized
recommendations  for accommodation  facilities,
restaurant services, tourism attractions, etc. Al driven
chatbots provide instant help to travellers during
tourism, such as answering questions, providing
directions, reserving facilities, and so on. It also helps in
communication as it translates languages according to

priority. It solves the issue of language barriers.

GPS
(Global Positioning System)

The Global Positioning System (GPS) is a network of
satellites and receiving devices used to determine the
location of any object on earth. It helps the traveller to
determine their location in any place. It also provides
direction in unknown destination and monitors travel
routes through real time navigation. It also helps to find
accommodation facilities, transport facilities, tourism

attractions, restaurants, roads, etc.

Internet Connectivity

Internet connectivity provides affluence of information
regarding tourism  destinations, nearby tourism
attractions, accommodation facilities, transport facilities,
etc. It facilitates online booking and reservation systems
such as ticket bookings for flights, railways, hotels,
rental cars, etc. It enhances social connectivity as it
connects travellers with their family members, friends,
fellow travellers, etc. through real time communication

system.

88|Page




Practice Questions

1. Briefly discuss the role of State level organizations in tourism and travelling. 10
2. Briefly discuss the role of National level organizations in tourism and travelling.
10
3. Briefly discuss the role of International level organizations in tourism and
travelling. 10
4. Write the fulform of the following tourism and travel organizations:
% WBTDC
% ITDC
% DGCA
s ASI
% UNWTO
s UFTAA
s WTTC
< IATA
s PATA
% ICAO
5. What do you mean by 7P’s in tourism marketing? Explain each. 3+7=10
6. What are the roles of Al, GPS and internet connectivity in tourism and

travelling? 10
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Unit 4: Impacts of Tourism

Economic Impacts of Tourism

Positive Impacts:

Generating Income and
Employment: Tourism in India has
emerged as an instrument of income
and employment generation, poverty
alleviation and sustainable human
development. It contributes 6.77%
to the national GDP and 8.78% of
the total employment in India.

Source of Foreign Exchange
Earnings: Tourism is an important
source of foreign exchange earnings
in India. This has favourable impact
on the balance of payment of the
country. India's income from
international tourism is expected to
grow from US$ 8.7 billion in 2021 to
US$ 16.92 billion in 2022.

Preservation of National Heritage and Environment: Tourism helps preserve several

places which are of historical importance by declaring them as heritage sites.
Developing Infrastructure: =

Tourism tends to encourage the = -
development of multiple-use of
infrastructure that benefits the host
community, including  various
means of transports, health care
facilities, and sports centers.
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Vi.

Vii.

viii.

Promoting Peace and Stability: Tourism industry can also help promote peace and
stability in developing country like India by providing jobs, generating income &
diversifying the economy.

The Multiplier Effect: The flow of money generated by tourist spending multiplies as it
passes through various sections of the economy.

Regional Development: The underdeveloped regions of the country can greatly benefit
from tourism development. Many of the economically backward regions contain areas of
high scenic beauty and cultural attractions.

Economic Value of Cultural Resources: Tourism provides monetary incentives for the
development of many local crafts and culture, thus it has an effect on the income of the
local artisans and artists.

Promotion of International
Understanding: Tourism can also
become an effective tool to develop
a  better understanding and
interaction amongst people of

different countries.

Negative Impacts:

Creating a Sense of Antipathy: Tourism brought little benefit to the local community. In
most all inclusive package tours more than 80% of travelers’ fees go to the airlines, hotels
and other international companies, not to local businessmen and workers.

Import Leakage: This commonly occurs when tourists demand standards of equipment,
food, drinks, and other products that the host country cannot supply, especially
developing countries.

Seasonal Character of Job: The job opportunities related to tourism industry are
seasonal in nature as they are available only during the tourist season.

Increase in Prices: Increasing demand for basic services and goods from tourists will
often cause price hikes that negatively affect local residents whose income does not

increase proportionately.

Source: Venkatesh, M., & Raj, D. J. (2016). Impact of tourism in India. International Journal

of Scientific Engineering and Applied Science, 2(1), 167-184.
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Environmental Impacts of Tourism

Positive Impacts:
Financial resources for environmental conservation: Tourism can provide direct
financial resources for environmental conservation. A typical example can be the national
parks, wildlife sanctuaries etc wherein the entrance fee collected from tourists can be
directly used for the conservation of the area.

Contribution to the government revenues: It is not that tourism provides for the direct
revenue sources only, rather tourism also
helps boosting up government revenues
by ways of various taxes, permit fees,
taxes on sale and rental of recreational
equipments, licensing fees on various
tourist activities etc. Funds so collected
can be used for payment of salaries to

conservation staff and to fund other
conservation efforts.

Better environmental planning and management: Sustainable tourism development at a
natural destination promotes effective environmental planning and management. It involves
careful study of available natural resources and finding ways to achieve a common ground
among various stakeholders with conflicting interests. Sustainable tourism development
also involves avoidance of serious environmental mistakes and management of the
environmental resources in way wherein environmental assets significant for tourism are
conserved and preserved.

Raising the awareness with regard to environmental protection: Tourism has a huge

/

potential to increase awareness with
regard to environmental protection
and problems being faced in usage

of natural resources. It is the sheer Natlonal
nature of tourism which brings Pal‘ks

people close to the nature where India
they can appreciate the value of
natural resources as well as

understand the consequences of human interactions with nature in an unsustainable manner.
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Travel organisations which are integral to tourism industry play a key role in raising the

environmental awareness among not only the tourists but also among the local inhabitants.
Negative Impacts

i. Air Pollution: Air pollution is the contamination of air with solid/semi-solid/ gaseous
components which affects the natural composition of air to the detriment of living
organisms as well as physical structures. With increasing number of tourists at a
destination, the number of vehicles is
set to rise and the fact that vehicular
emissions are a major contributor to
the air pollution is beyond doubt.
The best example can be Agra,

where increased levels of air

pollution due to tourist vehicles
started affecting the white marble of one of the seven wonders of the world Taj Mahal
and Hon’ble Supreme Court of India has to intervene by banning all petrol and diesel
vehicles near the monument, but not all destinations are so fortunate to have such an

intervention.

ii. Water Pollution and Scarcity of Water: Number of accommodation establishments
(Hotels/Tents etc) at a destination is directly proportional to number of tourists visiting.
Sewage waste generated from commercial accommodation establishments is
comparatively more than privately used properties. In most of the cases, sewage and other
liquid waste generated from the accommodation establishments finds its way to local
water bodies like rivers/lakes/ponds etc thus polluting the local water resources. In some
case it has been found to contaminate the ground water also. Rishikesh is one of the
example where all tented accommodations on river banks have to be banned because of
increased water pollution levels due to tourist activities.

iii. Land Pollution / Land Degradation: Increased number of tourists demands for not only
the larger number of tourism and recreational facilities but also it requires more
supporting infrastructure like larger bus stands, railway stations, airports, taxi ways etc.
Development in terms of facilities like hotels, restaurants, other recreational facilities and
supporting infrastructure for tourism involves changes in natural landscape to suit the
required facilities. It results in soil erosion and extensive paving. Construction of roads,
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Vi.

airports, railways lines/ railway
stations, taxi ways etc results in
degradation of land, loss to natural
flora and fauna, ecological
imbalances and deteriorated scenic
beauty.

Noise Pollution: Increased noise

levels from not only the transport activities like airplanes, trains, tourist vehicles like cars,
buses but also due to recreational activities like dance parties, DJ nights etc cause serious
noise pollution issues at the destination. Apart from causing annoyance, stress and
hearing loss in extreme cases for humans, noise pollution also affects the natural activity
patterns of wildlife at the destination.

Deforestation: Plants are basis of every life form and forests play vital role in

e

environmental management, these ., Lo

are the facts that everyone agrees.
Rapid growth of tourism/mass
tourism requires facilities which
results in destruction of forests on
a massive scale. Almost all the ? ;
natural destinations/hill stations are =% ' = a. @ =

facing this problem of acute land shortage for further development of tourism
infrastructure and are cutting forests to meet the increasing demands. Deforestation is
further giving rise to problems like soil erosion, loss of biodiversity, climate change and
affecting the overall water cycle at the destinations.

Solid waste and littering: Heaps
of solid wastes, garbage, plastics
and other litter are not an
uncommon sight on most of the
popular  tourist  destinations.
Thousands of tons of waste is
produced by the  tourists

themselves and other service
providers like hotels, restaurants etc. This results in the accumulation of waste on the
destination itself. Source: https://egyankosh.ac.in/
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Socio-Cultural Impacts of Tourism

Positive Impacts:

i.  Social tourism - all inclusive nature of tourism: Tourism in its earliest form was
limited to the selected few and privileged sections of the society, however in the
modern era with increase in income levels of people and more leisure time at hand,
global tourism now encompasses the diverse group of people from all income and
social groups.

ii.  Promotion to social stability and peace: Social stability is defined as the state when
people of the society under consideration are at peace with themselves and with each
other. It basically refers to the stability within the individual, within the group and
with other groups. Tourism by its very nature provides ways and means for people to
people interactions. It fosters relations not at government/diplomatic levels but at the
levels of individual people/common citizens.

iii.  Enhanced understanding of social norms, values and practices: Tourists visiting
places with different social and cultural norms when return to their native places
begun to see their own social norms and values in all new light. Their understanding
of the social norms and practices being followed by them and by the societies they
visit makes them more broad minded and open to divergent views. A North Indian
family visiting South India or vice versa for some marriage function is definitely
going to return with much enhanced appreciation and understanding of the social
norms, rites and rituals of marriage that are followed at both the places.

iv.  Social elevation and educational awareness: Human interactions which are integral
part of tourism phenomenon have their own educational values too, though without
any formal classrooms. Interactions between hosts and tourists are enriching
experience for both sides. Individuals associated with tourism in any way i.e. as
tourists, as local community, as hosts, as employees or as employers are likely to have
positive changes in their own personalities and attitudes which become reflective of
global understanding and acumen.

v. Rejuvenation of cultural symbols: Cultural manifestations of the destination like
fairs and festivals, art and craft, rites and rituals acts as prominent tourism attractions
of the destination and tourism developments at places have shown marked

rejuvenation of various cultural symbols.
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Negative Impacts

iv.

Vi.

Vii.

Erosion of Destination Image: Tourism is one of the avenues that are prone to
misuse by antisocial elements. Tourists not being fully accustomed to destination are
more prone to cheating, fleecing and other types of crimes. It is the responsibility of
local people to guide the tourists for their safety and security.

Tourist-Host Relationship: Tourist-host relationship leads to cultural exchange
through the interaction between local people and tourist. It promotes social integration
between the people having different socio-economic background. But in many cases,
it leads to conflicts and tensions due to disrespectful behaviour, environmental
degradation, cheating etc.

Commoditisation of Culture: It has been observed that travel leads to regarding the
local monuments, religious places, crafts and dances as a mere commodity. This
happens usually whenever there is a high demand and at places where the tourist
footfall is higher. The local population in order to reduce the gap between supply and
demand starts adapting these tangible and intangible products as per the need of the
tourist thus resulting in loss of its genuineness as well as the individual ethics. In
India, at some places, it has also been observed that there has been major shift in the
way many religious and other practices are observed by the local people as mere
resource to earning livelihood. One such example is “Aarti-teeka” being offered to
guests, in traditional Indian setting “Aarti-teeka” is generally performed during
morning and evening hours only, however there are many hotel chains where this is
being performed for every guest irrespective of his/her arrival time. Here, this
tradition has been commoditised for the sake of visiting tourist’s satisfaction.
Demonstration Effects: Demonstration effects are defined as the changes in
individual behaviours caused by observing the action and behaviours of others. In
case of tourism it is the influence felt by the members of host community on account
of observing and imitating the conduct of visiting tourists. It is the changes induced in
the lifestyles of host community due to their enchantment towards the life style
choices displayed by tourists. It has been observed, especially in rural destinations
where enchantment towards visiting tourist’s lifestyles has made significant changes
in local habitant’s life styles. Not necessarily the demonstration effect results in
negative changes only, there may be positive changes also like women empowerment,

girl education, shunning superstitions etc. However, many a times demonstration
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effect result in negative consequences like drinking and gambling habits, disregard to

traditions, drug abuse etc.

Source: https://egyankosh.ac.in/

Eco-Tourism and Sustainable Tourism

X/
°e

Ecotourism: According to the International Ecotourism Society, ecotourism is defined
as “responsible travel to natural areas that conserves the environment, sustains the well-
being of local people, and involves interpretation and education”.

% Sustainable Tourism: If we evaluate the concept of sustainable tourism, this form of
tourism takes into consideration of its current and future economic, social and
environmental impacts, and making the use of all these resources to just an extent that the

future generations too can use the same resources with the same experience.

Conservation of Natural/Environmetal Resources

Habitat /Ecosystem Conservtion and Biodiversity
Conservation

Education and Awareness

X

~
\

Long-term Viability of Tourism Destinations

Need for Eco-Tourism and
Sustainable Tourism

Preservation of Cultural Heritage, Cultural Norms,
traditions

Community Empowerment

Economic Development

Climate Change Mitigation
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Political Disturbances and its Impact on Tourism

J Political disturbances lead to decrease in tourist’s arrival in destination region.
o Decrease in tourist’s arrival leads to loss in revenue generation.
o It often founds that tourists cancel ticket and other booking, accommodation,

transport facilities due to political disturbances.

o Political disturbances and unrests damage infrastructure facilities and attraction of
tourism destinations.

o It creates negative images about the tourism destination that negatively impacts on

future tourist flow in the region.
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Practice Questions

1. Critically discuss the economic impacts of tourism. 10

2. Explain the positive and negative impacts of tourism on the physical environment
of the destination area. 10

3. Define the term ‘Demonstration Effect’ in the context of tourism. 2

4. What do you mean by ‘Travel-Host Relationship’? 2

5. Explain the concept of ecotourism and sustainable tourism and highlight their
importance in minimizing environmental pollution. 2+2+6=10

6. What are the strategies to combat the negative impacts of tourism? 5

7. Briefly discuss the impacts of political disturbances on the tourism industry. 5
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